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An Incredible Epic is a confabulation1 based on the circumstances of my life. No part of 
this book may be used or reproduced without written permission except in the case of 

brief quotations to be used in critical articles and reviews. The electronic form of this book 
can in no way, partially or entirely, be copied, reproduced, or forwarded. For exceptions, 
licenses, permissions, and other information, contact the author: douglas@mesney.com 
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The author has researched the information contained in this book to check accuracy. 
The opinions expressed in this book are solely based upon the author’s own experience. 

The author assumes no responsibility for errors and inaccuracies. 
Resemblances to persons living or dead may be coincidental. 

Some names may not be real. 
 

Unless otherwise credited, photographs and artwork are the work of the author. 
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1 In The Trip to Echo Spring by Olivia Laing, confabulation is described as “so-called 'honest lying' or false memories.”  
I would add that, we remember (and edit) selectively what we like and repress what we don’t. Wikipedia 
defines the term as: “… a memory error defined as the production of fabricated, distorted, or misinterpreted memories about oneself 
or the world, without the conscious intention to deceive.” 
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Notes to Reader 
 

 An Incredible Epic is a work in progress; being expanded and upgraded as new 
articles and pictures become available. New versions are periodically published. You 
can see your Edition Number on the title page (iii).  

 
 Volumes Nine and is filled with pictures that relate to the first six volumes. Volume 

Eleven has even more, woven into a 1982 treatise; a precursor to An Incredible 
Epic about how to produce multi-image shows, called “Confessions of a Multi-Image 
Maniac.” 

 
 As the Epic has evolved materially, so too has the refinement of its style(s). Please 

excuse the small inconsistencies you will encounter. And please don’t fret about any 
spelling errors; they are elusive little buggers; let me know about them, please.  

 
 The Epic was split into seven parts when the size of the single-volume files 

overwhelmed Microsoft Word (I should have used Adobe InDesign). The index 
(Volume Eight) could not be split and ceased being updated. Thus, it is of limited 
usefulness, covering only the content in the original manuscript – about 80% of 
Volumes One through Seven. 

 
 Although unable to contact every person or publisher about the reproduction of 

their likeness or work, this book is a non-profit treatise written for historical and 
educational purposes. I hope nobody is unduly offended for their contribution(s) to 
this confabulation.1 Please notify me of discrepancies, inaccuracies, omissions. 

 
 

 
1 Confabulation has been variously described as so-called 'honest lying' or false memories fabricated, distorted, or misinterpreted 
about oneself or the world, without the conscious intention to deceive. I would add that, we remember (and edit) selectively what 
we like and repress what we don’t.  
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PREFACE 
 
 
 
 

There was a large cabinet in the dining room of the family house in Douglaston. The top 
half was a glass-doored display case with shelves. The bottom half had a row of three 
shelves above wood-doored cabinetry. The left drawer was called the ‘Catch-All’ because it 

contained a conglomeration miscellaneous stuff that didn’t belong anywhere else or was 
waiting to be put away. 
 
Twenty years later, when I started making slide shows, I had an ‘Everything Book’ 
containing a diverse collection of miscellaneous slides culled from out-takes that didn’t 

belong in any particular section of the picture archives. Ten years after that, there was an 
entre shelf of Everything Books. If you were in a pinch, there was always something to be 
found in those books that would save the day – especially for mindblowers.  
 
And forty years after that, here I am in the same situation: stuck with a min-mountain of 
material that is tangential to the Epic; that doesn’t ‘fit’ in the original eight volumes or the 
subsequent four; but is too good to toss; to not include somewhere. 
 
Ostensibly, the stuff in this volume belongs in the Appendix (Volume Six). However, that 
volume is already huge cannot be expanded without creating page-number problems for 
all subsequent volumes – Seven through Thirteen.  
 
Thus, Volume Thirteen is Appendix II. 
 
Putting together this book has been no unlike an archeologist sifting through layers; the 
deeper the older. My files are like those layers, and I have been working my way 
backwards through collections of pictures and memorabilia sorted and ranked by their 
‘importance’. With the story told, now I embellish it with more stuff, as I dig deeper into 
the files.  
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INTRODUCTION 
 

Volume Thirteen is a work in progress and will likely be the last of the Epic series. Look 
for periodic updates (check the Volume Date on the masthead page. I’m skipping the 
Backstory in this volume; you can find it in Volume Nine, along with updates for 2022 as 
of summer. Picking-up from there… Where the update left off, I had moved back to 
Lancaster Gate from Sechelt. Having readjusted and gotten all systems up and running, I 
resumed work on the Epic. 
 
2022-2023 Update 
 
Later that autumn, in November, I had a scheduled check-up with my hematologist, Jorge 
Denegri. Two days before that, I had my blood worked up at Lifelabs; the results were 
less than stellar—way worse than the tests taken in Sechelt, just before I left, about two 
months earlier, in August. That came as a complete surprise because since the summer I 
had been eating apricot kernels, which contain vitamin B-17—amygdalin—(aka Laetrile)—
which many use as a natural way to kill or control cancer. The way it does that is by 
poisoning cancer cells. When the kernels are broken-down by digestion, cyanide is 
released. Cancer cells are less cyanide resistant than healthy cells—that is, if you don’t 

overdo a good thing. That I can tell you from experience. I am the kind of guy who 
reckons that if one is good, two is better. Instead of limiting my intake to the two-or-three 
kernels per day most recommend, I was taking about a dozen a day. After nearly a month 
of that, my vitality was fading. Bi-monthly blood work showed that my oxygen and iron 
were way low and my lymphocytes way high. Not good. Plus, my lymph glands were 
swollen. I had poisoned myself; overdosed on cyanide. 
 
Then, in October, I began ‘urotherapy’. Pam started first, in September, after reading a 

dozen books about it; and reported that her back pains had gone away. Turns out that 
drinking one’s urine has a long history of medicinal use; I won’t bore you with details that 
you can look-up on your own (I recommend you do). Urine is your own personalized 
‘medicine’ containing the excess output of everything your body makes to function; more 
than 3,000 substances, including stem cells. Contents vary throughout the day and night, 
as your body deals with normal functions and disfunctions. Anyway, I started urotherapy 
and was on it for three weeks before another blood test, two days before my appointment 
with the doctor. Guess what? My blood looked significant better. Oxygen had dropped to 
80 but was now back to 120, which is the new normal for me. But Denegri didn’t want to 
hear anything about any of that. He claimed to have never heard about urotherapy (say 
what?) and wanted me to get chemo therapy for my leukemia, starting four months later, 
in February (2022).  He said it was better to do chemo now; that chemo was more 
problematic after age 80. Long story short, I got talked into it. There would be six rounds 
of two chemicals, once every month, from February through August. During the 
intervening months—November through January—I continued urotherapy, but 
discontinued the apricot kernels; my body needed to heal from the cyanide poisoning. 
 
I felt lousy after the first chemo session—my skin even started peeling away—and came 
to the realization that chemo was a.) destroying my immune system, and b.) tough on my 
one remaining kidney. I reckoned that a weak immune system was not a good idea in 
light of the Covid situation and decided to quit the program. Denegri was pissed-off. He 
said: “…you don’t need me anymore,” and dropped me from his practice. (!) But, that was 
OK; he was right. Chemicals were his only tools and I wanted to go ‘Natural’.  
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I came to believe that a proper diet supplies the body with everything it needs to fight 
infection and defeat or disable disease. Nature provides antidotes for everything; it’s the 
yin-yang of life. Good nutrition is not all that’s needed for good health; but, what do they 

say, “You are what you eat”? 
 
It's been nearly two years since the chemo. I continue with the urotherpy and resumed 
the amygdalin, taking one teaspoon of ground apricot kernels per day, every other month. 
In addition, once a month a take 12 mg of Ivermectin; that’s to blow out any parasites.  
 
And, so far, so good. My conditions have stabilized; so, ‘on with the show.’ 
The whole episode was a not-so-subtle reminder of my mortality. It provided an impetus 
to get on with the Epic and start getting rid of things that could make Pam’s life more 
difficult ‘when the time comes.’ By now, most of the things I have—and there’s a lot of 

them—are the precious stuff; e.g., negatives, slides, and my artwork, or what’s left of it. 
It’s the stuff that’s survived all previous culls; the stuff I find almost impossible to part 

with; the stuff I am ‘made of.’ I have said to myself over and over, and proven to myself 
that nobody wants any of it. In a previous edition I explained how I couldn’t even give 
pictures away; and the most recent episode borderlines on the absurd: Not wanting to 
simply throw away more than one hundred rolled prints and canvases of my illustrations, I 
donated them to a local gallery and frame shop called, Lost Lagoon. The gallery is run by 
a super-hip young Japanese gal; loads of tattoos and piercings; piercing eyes; self 
confident; easy on the eyes; I would be her grandfather’s age.  
 
I made an appointment by phone and dressed-up to make the pitch: she could have it all, 
even my classic black-and-white work. She was suspicious at first, but agreed to take my 
work; I was over the moon and spent the next week organizing the rolled prints, labeling 
them and making a visual index. When I arrived at the gallery with everything, Mico told 
me to stack the three banana boxes in the corner. Hmm. There they sat for a month, 
during which time I added black-and-white silver prints to the donation; those got taken 
into the ‘back room.’ After two months, none of my stuff was being displayed. Hmm. 

Then, Mico went to Japan for a few weeks; which I discovered when I stopped by gallery 
to see what was happening and couldn’t help noticing that the boxes were gone; but the 
temp behind the counter had no idea about any of that; he was obviously just baby-sitting 
the shop while Mico was away. When she got back, I sensed a distance in her. And, when 
I asked, she told me that she had taken them to the nearby thrift shop, adding that they 
had trouble selling them. Say what?! Obviously, they were trashed because there were 
none to be seen in the thrift shop; and nobody knew anything because they have a 
rotating staff of volunteers, all silver-haired septo- and octogenarians; e.g., ‘old ditties.’ 
So, that was that. I could have saved myself a lot of unnecessary work and aggravation 
had I simply trashed them myself to begin with. Geez, I was outraged by the betrayal; 
she just ‘brushed it off’ with a cold stare; feigning bewilderment of my anger. It’s been a 
couple of months and I have gone through the various stages of grief. What do they say, 
“Sadder but wiser”?  
 
Things like that knock the wind out of my sails. I have to guard against depression; the 
ennui; the irrelevance of everything, existentially speaking. I think about Christ McDevitt, 
the painter; what happened to his work—dozens of canvasses—when he died last year. I 
think about my mom; everything she had was lost, even before she died. 
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I wonder: will this Epic end up in the proverbial bin? Or, what about all of Pam’s work—

volumes of poems and illustrations, dozens of paintings and objets d’art—what will happen 
to it all? 
 
My mojo is on a bit of a slow-motion roller-coaster ride these days. The cyclicality of my 
ups and downs explains the sporadic nature of my current life and work on the Epic. 
The last year hasn’t been all gloom and doom. Life is pleasant enough in a kind of 
homeostatic state. I work when the spirit moves me and spend the rest of the time 
‘learning’. I’ve disconnected from WIFI and connect to the Interne using a Category 
eight—Cat 8—Ethernet cable; the speed is way fast; and the Internet provides access to 
information about almost anything. 
 
Richard Allison became a new colleague. He is writing a book about the history of multi-
image, as noted in a previous edition. His help retyping my first book—Confessions of A 
Multi-Image Maniac—from its hand-written manuscript made Volume Eleven possible. I 
am deeply indebted to him; it was no easy chore. That book was begun while Sandra and 
I were at Sonargraphics, in Melbourne, Australia in 1982 and completed at Image Stream, 
in Los Angeles, in 1983. Its subtitle is How to Make a Multi-Image Show; so, it was the 
perfect book for Richard Allison to read; a real primer—although the techniques described 
in the book are ‘advanced’; he jumped into the deep end of the pool. Or not. Sometimes, 

when retyping stuff, attention shifts from the story to the mechanics of the task. Plus, he 
told me that he did it in two-hour stints in the middle of the night, when he couldn’t sleep; 
that is most every night, he explained; he sleeps in shifts. Maybe he doesn’t remember 

much? I wouldn’t doubt it. Confessions of A Multi-Image Maniac was written for the 
experienced multi-image-show creator; what you might call ‘graduate-school’ stuff. 

Anyway, we continue to be in communication, as he continues interviewing still-living 
producers and suppliers. (As of last summer, the dedication page of the Epic—a kind of 
obituary—now requires a two-column format.) The more he learns, the more questions he 
has about how things were done.  
 
Fortunately for Richard, there is now a multi-image group of a few hundred former multi-
image-slide-show makers [Multi-Image slideshow creators | Facebook ]; but he says that 
most of them were late-comers, like himself. And he is more interested in how it all began 
and evolved. (I a not on Facebook, or any other ‘social media’). Allison bought himself a 
couple of projectors and some old Spindler-Saupé programming gear to play with; and 
he’s just gotten a Maron-Carrell 1400 rostrum camera. No matter there is no film or 
processing available anymore; he just wants to see one running. (!) 
 
During the last eighteen months, Steve Michelsen’s project has mushroomed into a major 
production. Readers may recall that Steve likes to restore multi-image shows and 
videotape them. Folks can see examples of multi-image shows on his website: 
https://www.stevenmichelsen.com/AVL/ 
 
From Steve website: “In recent years I have been constructing a multi-image projection rig in 

my garage.  My intention was to find a producer that had (A) kept his multi-image shows intact 

all these years, and (B) was prepared to let me have them, to restore and get back on the screen.  

In true "if you build it, they will come" fashion, this has come to pass!    

https://www.facebook.com/groups/MultiImage
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“Richard Shipps, who ran DD&B Studios in Detroit and worked as programmer, designer 
and producer, entrusted me with his collection of multi-image modules that he had kept 
tucked away in storage for decades. 
 
“I have spent this past winter getting them running again.  I have created a YouTube channel 

specifically for these shows (and a few others that I had captured to VHS video in the '80s).  

Please take a look!  [Editor: https://www.youtube.com/@AV_archaeology/videos] As they say, 

be sure to subscribe! 
 

“There will be more multi-image slide modules added to my YouTube channel as time goes on - 

I have just been given a very large cache of shows from Paul Vershbow, who once upon a time 

was associated with Wilden Enterprises in New York City, and will be spending some quality 

time restoring and capturing them over the next several months.  Not only that, I now am in 

possession of a cache of shows produced by Spotlight Presents, another NYC-based producer.  

Much to do!  Stay tuned.” 
 
Among the dozens of shows on his YouTube channel, Steve has one of mine: You Can’t 
Stop s Dove! (Aka “The Dove Show”) He got that show from Richard Shipps, to whom I 

sent that show as well as the master Bumbles show. Steve never transferred that one; it 
goes too fast for his projectors. [Editor: Steve is using late-model Kodak Ektagraphic 
projectors that are slower to advance slides by up to ~1/10th second, compared to the 
Carousel B2 model I used for those two animated shows; both programmed for maximum 
speed. The Dove show was also too fast; but the animations came in bursts; so, Steve 
cleverly removed just enough slides and reprogrammed the offending sequences. And, 
you know what? You’d never know the difference, from the original show. As for Bumbles, 

I already had a video of that show, transferred to VHS format from a ¾-inch tape by Bob 
Peterson. Something went wrong somewhere along the line, or he did; but there are a 
couple of glitches in Bumbles (and also in his transfer of Xanadu) What do they say, “It is 

what it is; and something is better than nothing”? [Editor: Those shows and many other 
Incredible productions can be seen at my website; click on Incredible Images and choose 
from the menu. You can also go directly to Incredible Images.com or Vimeo.] 
 
Last spring, Claire Evans, a freelance writer, interviewed me for an article she was writing 
about multi-image slide shows. She found me through my website, where she perused the 
Epic as well as my shows. Claire followed it with a more in-depth piece for the prestigious 
and widely-read MIT Technology Review—published by the Massachusetts Institute of 
Technology—which, like the first, featured Incredible’s 80-projector Saab 9000CD launch 
show. Even before I saw the article, Peter Togg, my colleague from Purchase Point, who 
now lives in Northern Australia, emailed to tell me how surprised he was to see an article 
about my work in Technology Review. His kudos were followed by a few other colleagues’ 

regards. A few weeks later, I got an email from one Peter Buck; I almost shat when I saw 
that name; Pete Buck was Anna’s lead lawyer during our divorce in 2002—and he won a 
huge award for her. However, the email was not from the dreaded attorney; it was the 
moderator of an online forum called: Office Hours Global.” That lead to the essay that 
follows; an essay which begins with a mea culpa based on my new reality; a Proustian life 
as a technological Luddite. If one gazes at one’s navel long enough; things get 
philosophical. 

https://officehours.global/
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2023 | ESSAY | HOW TO CREATE CAPTIVATING CONTENT 
 

A recent story by Claire Evans featuring my work recently appeared in MIT Technology 
magazine. (Article follows this essay.) I received two fan mails. One of them was a 
request by the moderator of an online forum called: Office Hours Global; he described the 
program as, “A global conversation where no one’s left out.” He asked if I would 
participate in a program about, “How to Create Captivating Content.” I thought about it 

for a couple of days and concluded that I was not qualified; because I do not know much 
about ultra-sophisticated contemporary production tools and techniques; nor do I ‘get’ or 

participate in any ‘social media;’ today’s zeitgeist. 
 
I haven’t decided whether to accept the invitation. Although flattered, I am dubious as to 
the relevance of my potential contribution to the audience; they are technically oriented 
people active in the production of content; and I’ve been retired nearly two decades. Plus, 
the question itself is unanswerable. An anecdote will help explain why.  
 
A century ago, my maternal grandfather, a Judge of the Supreme Court of New York, fell 
for a scam: a newspaper advertisement offering a sure cure for baldness. He mailed a 
dollar to the specified address and a few weeks later received a reply. It read: “Sure cure 
for baldness: Grow hair.” The judge was furious but could no nothing because the reply 
was absolutely true. 
 
The answer to the question at hand is: “Be creative.” That may be glib; it is also true. But 

what does that mean? I’ll come to that, after some introductory observations about how 
the world has changed. 
 
Back in the day, a short TV commercial was one minute; now, they are just 10 brief 
seconds. On the internet, some are even shorter. In the sixty-plus years since my career 
began – starting in the CBS mail room and then several advertising agencies – that was 
when Marshall McCullen theorized that, “the medium is the message” – the trend in all 
media (except for Hollywood) has been to foreshortened productions.  
 
School and university teachers were among the first to complain; their students’ attention 

spans had shrunk. My sister and her husband, both college professors, lamented that her 
students lacked the ability for ‘deep thinking.’ That was forty years ago. Now people walk 

around with heads bent over hand-held computers that continually distract with new 
messages and alerts; they have no time to think; the pace of life is too fast; and the 
treadmill continues its acceleration. But which came first? Short media or short attention 
spans?  
 
Neither. The deterioration of thought and the foreshortening of media/messages have 
occurred simultaneously; each reinforcing the other; a kind of symbiosis; warp and weft of 
the same cloth. 
 
In the decade since the demise of my career as a content creator for business 
communicators, the world has moved forward while I have gone backwards; writing an 
autobiographical history of the multi-image-show-making business. I do not have a smart 
phone and participate in no social media. Much of my work (digitizing slides and film 
negatives, and producing my books) is done using twenty-year-old computers and camera 
gear; my studio is a working museum.  

https://officehours.global/
https://officehours.global/
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A huge recent technological step forward for me was condensing files stored on 67 hard 
drives (250 to 750 gigabyte) during the first decade of this century onto just two little 
four-terabyte drives that fit in the palm of my hand. How is that possible? Even more 
incredible is that a little Go-Pro camera can store more than an hour of video on a tiny 
memory card that is half the size of a postage stamp and about as thin. My devolution 
into Luddite-hood has not gone unnoticed. 
 

Recently, I met Vancouver’s pre-eminent drone 
photographer – Jason Cole. His operation is 
called, Take Off Photography, employs about a 
dozen photographers and media specialists. 
  
The meeting happened when I was walking past 
one of the new skyscrapers going up in town, 
called The Butterfly; its design is straight out of 
the old Jetsons cartoons (see pictures, next 
page). I had been watching it go up from my 
ninth-floor apartment about fifteen blocks away, 
through binoculars; and it looked to me like one 
of the two construction cranes was inside the 
nearly complete 72-story, poured-concrete, 
condominium. I took a walk over to the site and, 
lo and behold, it was! That begged the question: 
How would they get it out? 

Jason Cole’s portrait by Alexandra Service. 
 
There were two cranes. The second crane was being taken down that day, using the first 
to lower its component parts to the ground. Curious, I circled the site in search of a 
worker who could answer my questions about that. Jason Cole was parked right in front of 
the #1 crane, the one being dismantled; his truck displayed his name and neat logo – a 
flying Canadian goose with a camera slung around its long neck. He was packing up his 
drones; but didn’t mind being interrupted and answered my queries with a detailed 

explanation of how crane #2 would be removed from the center of the new building 
without crane #1 – by having #2 hoist a smaller crane up to the roof deck. He showed me 
some of the footage he had just shot; I was blown away. When he heard I had been a 
lensman and content producer, he invited me to attend his class on drone photography. 
What a blast that was; I got to fly one. In appreciation, I took Jason out to dinner at our 
favorite Greek place (the Olympia, on Denman Street) together with his wing-gal, Alexis 
Service (granddaughter of the famous Canadian poet, Robert Service; she also shoots, 
edits the footage, and does all post production), and my wife, Pamela. 
 
We talked about content production then and now. Take Off’s business model would not 
have been possible, or even conceivable, until just a few years ago. One of his specialties 
is time-lapse photography shot with miniature Go-Pro cameras that he can control 
remotely with phone aps. He has them all over the city, covering a half dozen sites for as 
many clients. Every week or so, he cruises around town harvesting the images they 
capture. The numbers are equally impressive: an outfitted Go-Pro camera sets him back 
~$900 Canadian dollarettes; he rents the gear and charges servicing fees for data 
retrieval and post work. Sweet, eh? 
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Jason opined that the migration of technology has shifted the tectonic plates of content 
production. “In your day,” he said, “it was hard to produce great images; but easy to 
stand out if you did. Today, that’s reversed: it’s easy to make great images; but hard to 

stand out, even if you do.”  
 
The ease of image making is making professionals redundant. Why am I not surprised? 
The same thing happened to me. First, Apple Computer made graphic design easy for 
anyone to do; professional designers and photo-mechanical production became 
unnecessary and thus obsolete. Then, video wiped out slide shows before being subsumed 
within Microsoft Powerpoint. Then came Adobe; photographers and illustrators became an 
endangered species. And now there’s “AI” (artificial intelligence (what an oxymoron!)).  
Just tell the computer what you want and, like Alladin’s Lamp, your wish is its command; 
whatever you want; it is manifest. Last Christmas, my Swedish colleague, Lasse Helquist, 
sent me a ‘card’ with a beautiful picture of a moonlit river meandering though evergreen 
forests and snow-capped mountains. I asked where he took the shot. “My desk,” he 

replied. He had simply asked to have such a picture and ChatGPT produced the image. 
Does Jason need to worry? I doubt it; computers cannot see what his drones and time-
lapse cameras can. But AI ‘crawlers’ will likely scour his images from the Internet, along 
with everything else online. That is the thing about AI; everything known by humankind is 
instantly accessible. How much can you remember? 
  
When the conversation turned to the Butterfly project, I told Jason 
and Alex that the ninety-second piece they made left me wanting 

more; and while that may be a good thing, why didn’t they make a 
longer film – a documentary about cranes? ‘Because nobody would 

watch it,’ Jason was quick to answer. In fact, he continued, they 
were originally aiming for a 60-second film, and only reluctantly 

expanded it to a minute and a half; “that’s an eternity,” he 

explained. 
  

But what about folks like me, who want to know more, I protested. 
“How many cranes did you hire recently?” he replied. Me and my 

ilk are not prospective customers; we have no ‘value’ to the crane 

company. Jason went on to explain that he and Alex would love to 
make a fuller presentation and they certainly had enough assets to 

do it; but there were more pressing (and profitable) programs to 
make. 

  
“Just goes to show how out of touch I am,” said I. “I’m surprised 
you let me attend your class.” Jason was quick to say he thought 

my perspectives added a lot to that class; about how things were 
done in the old days; that I could never have made the kind of 

content he was creating; the technology and equipment were less 
advanced. I was doing the same kind of shots, albeit less 

sophisticated. 
 
 

Renderings courtesy Revery Architects 
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Some say that old folks are to be valued for their wisdom. Wisdom is a form of insight 
that’s experiential. We learn from our mistakes; those who do are ‘wise.’ Younger people 
cannot fathom the wisdom of the aged because they have not had enough experience 
living. When I was a (arrogant) young man, I recall thinking that I had nothing to learn 
from old folks; what did they know about my world? I still feel that way; although the 
roles are reversed, the question now is, what do I know about their world? 
 
That is why I am inclined to decline Peter Buck’s offer, to participate in a podcast 
conversation about creating captivating content. If I did, all I could talk about is how I 
approach any communications project, particularly presentation content (shows). The 
most important thing is appropriateness; what is the ‘right’ show? How well does the 

content relate to the audience, and vice versa? The challenge is relating the message(s) 
to the spectators; in the context of production parameters and constraints. To that end, I 
endeavor to get answers to these questions: 
 

• What is the message; the problem; the desired result? 

• How do people feel about that situation/problem? 

• Are there pre- or misconceptions about the issue(s)?  

• What ‘rules’ must be obeyed; e.g., logo-usage and corporate style guides. 

• Where/when/how will the content be seen? 

• What is the production/staging budget for the content? 

• Who is answering these questions; what are their POVs/biases? 

• What is your POV/bias? 

You may have to do a little of your own sleuthing to research the answers to some of the 
questions; particularly the ones about audience pre- or misconceptions; about their 
predispositions. Marketing people generally give more ‘honest’ opinions that sales people. 

Very often, execs who hang out in the C-suite live in a bubble; an echo chamber. They, 
after all, drank the most company Kool Aid. The more sources you tap, the better your 
perspective will be; and, thus, your ability to conceptualize the ‘right’ show.  
 
Of all the shows I produced in my 40-year career, two provide good examples that 
illustrate the appropriateness of the message and relating with the audience: “You Can’t 
Stop a Dove!”, produced for Audio Visual Laboratories; and the IKEA show, “Building It Is 
Half the Fun!” (See them at www.incredibleimages.com). 
 
“You Can’t Stop a Dove!”, aka the Dove show, was made in 1978 to promote Audio Visual 

Laboratories’ Dove dissolve unit – a device connected to two or three slide projectors that 
facilitated the blending of images by ‘dissolving’ from one to another; what the French call 
“melting slides.” Dissolve units were controlled by a so-called ‘programmer’ – those were 
devices that encoded the projector-control instructions executed by the dissolves. That 
technology migrated from punch tape to digital in the mid-to-late 70s. The Dove was a 
‘second generation’ digital dissolve. The first generation were AVL’s ‘QD-2’ and ‘QD-3’ 
dissolves.  
 

http://www.incredibleimages.com/
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The unreliability of the QDs proved to be a disaster for AVL. Producers everywhere 
complained of shows ‘going wild;’ the QDs had minds of their own and did not follow 
instructions. AVL’s reputation for reliability was trashed. Those problems were fixed in the 

second generation and it was decided to rename the product and create a new identity. I 
was charged with coming up with a concept to convince a skeptical, antagonistic audience 
that the new dissolve was totally reliable.  
 
I decided to satirize the situation; to have a (fictitious) producer try to stop a Dove demo 
show being presented by an (equally fictitious) AVL dealer. Humor is always a risky way to 
promote anything; if the joke falls flat, you are done.  

To minimize that risk, I used well-known radio 
comics, Bob Goulding and Ray Elliott from the 

Bob and Ray show, to play the voice parts; Bob 
played the AVL dealer and Ray was the 

producer. The two were never seen. Instead, 
you watch the dealer’s sales presentation – a 

totally cornball show – interspersed with 
animations of the producer’s efforts to foil the 

Dove – close-ups of ‘his’ hands disconnecting 
wires; changing settings; jumbling-up and 

stretching the audio tape; etcetera. 
 

Ray Gulding (left) and Bob Elliott | Photo: Getty Images 
 

 
 
In the finale scene (below) – a farce, wherein the prospect gets so frustrated that he smashes the Dove with a fire ax – I 
used the AVL sales team together with prominent dealers and some well-known producers as ‘extras’ – talk about relating 
to an angry audience, eh? The ax-wielding prospect is Charlie Spataro, AVL’s top dealer. Sales manager Mike Reuther is the 
flabbergasted producer. Founder and CEO Chuck Kappenman (obscured by smoke) stands behind them with Alan Kozlowski. 



An Incredible Epic | © Douglas Mesney 2019-2024 

Page 3242 
 
 

To digress for a moment, about scripts with dialogue:  The best scripts have confrontational 

interchanges. No matter if it is angry, friendly, loving, or just a straightforward conversation; the 

dialogue is argumentative. Particularly good examples of that style are the movies made in the 

1930s and 40s. The confrontational style has an edge to it that moves the story forward in a 

more riveting way; ibidem character and plot development.   
 
A satirical approach was also taken for “Building It Is Half the Fun…,” produced for IKEA at 
Audio Visual Centrum (AVC), Stockholm, in 1985. By then, IKEA had become the world’s 

biggest furniture company. Along the way, the company’s reputation had risen and fallen 
like a roller coaster, dealing with customer perceptions related to real quality-control 
issues that required innovative thinking to resolve. Improved quality meant higher 
production costs.  
 
The challenge of keeping retail prices low inspired IKEA to shift paradigms and sell ready-
to-assemble furniture kits; those fit right into the emerging “DIY” (do it yourself) trends. 
Although immensely popular, a new perception challenge – that the furniture was hard to 
assemble. Assembly instructions were simplified by using illustrations, instead of words. 
And a public relations department was organized to deal with the Press; to change 
perceptions. 
 
It was against that backdrop that IKEA came to AVC, to make a presentation to entertain 
members of the Fourth Estate flown to Sweden to attend press three-day junkets that 
included tours of Stockholm and boat rides through the archipelago; a trip to IKEA’s 

flagship Stockholm store at Kingens Kurve; the IKEA Museum; and sales presentations 
about new products and innovations.  
 
Small groups of a dozen editors stayed at the Grand Hotel and were lavishly wined and 
dined. On the evening of their arrival, guests assembled at a “meet & greet” cocktail 

party; where the new show would be presented, following a welcome address. Oh, and 
the production budget was like their furniture prices – the lowest in the land. 
 
I was assigned the show; to keep me busy between Saab shows for which I was brought 
to Sweden by Saab’s marketing manager, Lars Einar, to direct production at AVC. At a 

pre-production meeting, IKEA’s PR team outlined their idea for the show – a documentary 
about IKEA’s quest for quality, detailing the new, improved instructions… b-o-r-i-n-g; 
plus, there was no way to make such a show on the ridiculously low budget.  
 
Probing, I discovered that the root of the problem was that most complaints about 
assembly difficulty came from men – who didn’t follow the instructions; they typically 
threw them away. Women, in the other hand, followed the instructions and had fewer 
complaints. Aha! That became the concept for the show: to satirize that situation; to 
change the editors’ (and public) opinion; that the problem wasn’t the instructions, it was 
male chauvinism. 
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Taking everything into consideration, I came up with a concept, for a story about two 
newlyweds setting-up house in an apartment; building their IKEA furniture. The bride 
reads the instructions and has her kitchen set up in no time. Meanwhile, the groom has 
thrown out the instructions and struggles to piece together the couple’s wedding bed. By 
nightfall he’s still at it and she ‘accidentally’ (on purpose) breaks their only electric light.  
 

 
 
The show closes with the couple sitting on the mattress, ringed by candles, and 
surrounded by bed parts. They raise their glasses for a champagne toast, followed by a 
title-over: Building It Is Half the Fun…. That, of course, is a play on words; “half” being a 
double entendre.  
 
Much to my surprise (the show was too sexist to have been made in today’s Woke world) 
IKEA signed off on the idea and production began. 
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The beauty of the concept, besides being an appealing story, was that it fit the meager 
budget, which I recall was something like $20,000; peanuts. All that was required was 
one (long) day’s shoot; one all-nighter to program; one Kodalith title slide; and, because 
there were no words (any dialogue would have required translation into many other 
languages) a dead-simple soundtrack consisting of two stock-music selections. 
 
As mentioned earlier, the best scripts have confrontational dialogue. In the IKEA show, 
there are no spoken words; the pictures do the talking. Nonetheless, the competitive 
situation –husband vs wife – is, in itself, confrontational. 
 
The full stories of both the Dove and IDEA shows are in Volumes Three and Four of my 
memoir, An Incredible Epic; download pdfs at www.mesney.com. Watch videos of the 
shows at www.incredibleimages.com.  
 
Besides satirical shows, I was also known for “mindblowers” – shows that are so fast-
paced you can’t keep up with them. Audiences love mindblowers. I discovered that quite 
inadvertently. My client, Burson-Marsteller account man, Don O’Neill, and his client, the 
ad manager of Cincom Systems, Neil Ferguson, had just watched a documentary made for 
the company’s sales meeting about Cincom’s latest enterprise mainframe software. An 
enormous effort had been made, at enormous costs, including location interviews all over 
the country and elaborate graphics by designer Robert Cooney, enhanced by rostrum-
camera special effects done by the Fred Cannizaro and John Leicmon in the Forox 
department.  
 
The sheer size of the show, in terms of the number of slides, required eighteen projectors 
configured for a panoramic screen (the so called ‘two-plus-one’ overlapping format with a 
1:3 aspect ratio). It was an impressive production and was approved without changes. (!) 
 

In a celebratory mood, Don opened another round of expensive imported beers; the kind 
Neil preferred. Then Neil asked to see the meeting-closer module. Don turned white and I 
could tell he had forgotten about that show; we were so focused on the documentary. 
Quickly recovering, Don explained that it wasn’t quite ready; that Neil could see it 

tomorrow. Yikes! A show needed to be made in 24-hours. What do they say, “Necessity is 
the mother of invention”? There was no time to make anything new; so, the new show 

had to be made of out-takes from the documentary.  
 
Logo/effects sequences were gathered. Then, all the rest of the outtakes were put in a big 
box, which was thoroughly shaken; and eighteen slide trays filled with random slides. 
Those were programmed at a fast pace (two slides per second) to energetic music. 
Whenever there was a music riff or sting, the random slides were replaced with logo 
effects. It was a humdinger.  
 
Do I need to tell you what happened? The documentary got polite applause. The 
mindblower got a standing ovation. That lesson radically changed my perspectives. Fast 
and furious shows captivated audiences. Unfortunately, there is no video of the Cincom 
shows; nor are there any duplicate slides. 

http://www.mesney.com/
http://www.incredibleimages.com/
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My best-known mind blower, 
“Bumbles,” was a 15-

projector, single screen show 
made to promote Incredible 
Slidemakers. That much fire 

power aimed at a single 
screen facilitated hyper 

animation; a kind of ‘staccato’ 
movies. The show opens with 

long, animated sequences 
satirizing errors made during 

the making and staging of 
multi-image shows. 

 
Jan Irish (left) Yours Truly, John 

O’Connell & John Leicmon at informal 
production meeting around the light table.  
 
 

 
 
Fred Cannizaro snoozes while Yours Truly programs (lower right, behind the grid). When the full grid lights-up, overloaded 
power strips explode (next page). The sequence was shot in the 73rd Street studio, by Jim Casey. 
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Bumbles gags included (L/R from top – not in show order): backwards diskette; Eagle-computer restart; spilled ink; 
dropped microphone; warped record; sound blast; Forox mis-load; rogue Forox; sneeze; falling lens; exploding strobe; 
smoking power strip; wavy Eagle monitor; balancing slide trays.    
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The bulk of the three-minute mindblower presented special-effects graphics by the Forox department – a potpourri of 
effects we had done for a wide range of clients… all animated with flashing stars, pulsating glows, etcetera.  
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“Bumbles” brought down the house when the show premiered at an AMI (Association for 

Multi-Image festival. The audience – other producers – had never seen anything like it. 
 

“Xanadu” was another matter altogether. Within a year after the Bumbles premiere at 
AMI, my hyper-animation style was widely imitated. As animation needs a lot of 
projectors, the average projection grid grew from nine to fifteen or more projectors. 
Ironically, as grid sizes expanded – driving up production and staging costs dramatically – 
the nation’s economy contracted as inflation raged and interest rates were jacked as high 
as 20%, effectively shutting off credit. As their sales dwindled and profits sank, 
businesses tightened their belts. As with the recession caused by the Arab oil embargo 
seven years earlier, advertising budgets were slashed to bare bones; no more expensive 
shows. I sent out a dozen proposals in the Spring of 1981; and we didn’t get a single job. 

It didn’t take long for Incredible Slidemakers to go broke.  
 
The autumn before, I was sent to Hawaii on assignment from Purchase Point, a London-
based production company, to shoot ‘travelog’ stuff for a sales-incentive module (used to 
entice sales people to sell more and win a trip to the Islands). The story of that legendary 
shoot is in Volume Four. Fate provided me with a native Hawaiian beauty who guided me 
around Oahu and Kawai while also modelling. Monique Kaeo became a visual Muse; a red 
tread that tied the shoot together. 
 

 
 
Monique Kaeo at Sunset Beach, 1980.    
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Thinking Hawaii was a single island, I originally booked flights and accommodations for a 
two-day shoot. Ha! Ten days and 900 rolls of film later…. Thinking ahead, I shot nine 
frames for every scene – three each of three bracketed exposures – two sets for the client 
and one for me; so, equivalently speaking, it was a 100-roll shoot (which is still a lot of 
pictures).  
 
Almost a year later, I found myself in the dire straights described above. Instead of 
downsizing and relocating to a cheaper part of town, I decided to throw in the towel and 
move to Hawaii. “Hawaii - Xanadu” was made to be my Hawaiian portfolio show piece – 
and to reestablish my record for the fastest show on Earth, with thirty projectors aimed at 
a single screen. Can you imagine?! If only for the size and audacity of the show, Xanadu 
was an instant hit at the multi-image competitions where it was screened; winning top 
honors at all of them. 
 
The moral of the story is to be exceptional; and there are so many ways to do that. Being 
exceptional is the key to creating captivating content; presenting the audience with the 
unexpected. And, of course, excellence; spelling counts and high production values are a 
sure audience pleaser. 
 

  
 
Key frame from the Saan show “Putting the Future in Motion.” [http://www.incredibleimages.com/#SaabFuture]  
Superior, innovative graphics and effects were a trademark of Incredible. 
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To celebrate the launch of the 1987 Saab 9000 CD sedan, an audience of 2,500 was treated to an hourlong operetta involving 26-foot-tall projection screens, 

a massive chorus, the entire Stockholm Philharmonic, and some 50 performers. 

Photo: Douglas Mesney, Incredible Slidemakers 
 

Next Slide, please: A brief history of the corporate presentation 
 

From million-dollar slide shows to Steve Jobs’s introduction of the iPhone, a bit of show 

business never hurt plain old business. 

 

By Claire Evans | August 11, 2023 
 

It’s 1948, and it isn’t a great year for alcohol. Prohibition has come and gone, and booze is a 

buyer’s market again. That much is obvious from Seagram’s annual sales meeting, an 11-city 

traveling extravaganza designed to drum up nationwide sales. No expense has been spared: 

there’s the two-hour, professionally acted stage play about the life of a whiskey salesman. The 

beautiful anteroom displays. The free drinks. But the real highlight is a slideshow. 

 

To call the Seagram-Vitarama a slideshow is an understatement. It’s an experience: hundreds of 

images of the distilling process, set to music, projected across five 40-by-15-foot screens. “It is 

composed of pictures, yet it is not static,” comments one awed witness. “The overall effect is 

one of magnificence.” Inspired by an Eastman Kodak exhibit at the 1939 World’s Fair, the 

Seagram-Vitarama is the first A/V presentation ever given at a sales meeting. It will not be the 

last. 



An Incredible Epic | © Douglas Mesney 2019-2024 

Page 3252 
 
 

In the late ’40s, multimedia was a novelty. But by the early 1960s, nearly all companies with 

national advertising budgets were using multimedia gear—16-millimeter projectors, slide 

projectors, filmstrip projectors, and overheads—in their sales training and promotions, for public 

relations, and as part of their internal communications. Many employed in-house A/V directors, 

who were as much showmen as technicians. Because although presentations have a reputation 

for being tedious, when they’re done right, they’re theater. The business world knows it. Ever 

since the days of the Vitarama, companies have leveraged the dramatic power of images to sell 

their ideas to the world. 
 

Next slide, please 
 

The sound of slides clacking is deafening. But it doesn’t matter, because the champagne is 

flowing and the sound system is loud. The 2,500 dignitaries and VIPs in the audience are being 

treated to an hourlong operetta about luxury travel. Onstage, a massive chorus, the entire 

Stockholm Philharmonic, and some 50 dancers and performers are fluttering around a pair of 

Saab 9000CD sedans. Stunning images of chrome details, leather seats, and open roads dance 

across a 26-foot-tall screen behind them. The images here are all analog: nearly 7,000 film 

slides, carefully arranged in a grid of 80 Kodak projectors. It’s 1987, and slideshows will never 

get any bigger than this. 
 

Before PowerPoint, and long before digital projectors, 35-millimeter film slides were king. 

Bigger, clearer, and less expensive to produce than 16-millimeter film, and more colorful and 

higher-resolution than video, slides were the only medium for the kinds of high-impact 

presentations given by CEOs and top brass at annual meetings for stockholders, employees, and 

salespeople. Known in the business as “multi-image” shows, these presentations required a 

small army of producers, photographers, and live production staff to pull off. First the entire 

show had to be written, storyboarded, and scored. Images were selected from a library, photo 

shoots arranged, animations and special effects produced. A white-gloved technician developed, 

mounted, and dusted each slide before dropping it into the carousel. Thousands of cues were 

programmed into the show control computers—then tested, and tested again. Because computers 

crash. Projector bulbs burn out. Slide carousels get jammed. 
 

“When you think of all the machines, all the connections, all the different bits and pieces, it’s a 

miracle these things even played at all,” says Douglas Mesney, a commercial photographer 

turned slide producer whose company Incredible Slidemakers produced the 80-projector Saab 

launch. Now 77 years old, he’s made a retirement project of archiving the now-forgotten slide 

business. Mesney pivoted to producing multi-image shows in the early 1970s after an encounter 

with an impressive six-screen setup at the 1972 New York Boat Show. He’d been shooting 

spreads for Penthouse and car magazines, occasionally lugging a Kodak projector or two to 

pitch meetings for advertising clients. “All of a sudden you look at six projectors and what they 

can do, and you go, Holy mackerel,” he remembers. 
 

“All of a sudden you look at six projectors and what they can do, and  
you go, Holy mackerel.” 
 

Douglas Mesney, a commercial photographer 

http://www.incredibleimages.com/
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Six was just the beginning. At the height of Mesney's career, his shows called for up to 100 

projectors braced together in vertiginous rigs. With multiple projectors pointing toward the same 

screen, he could create seamless panoramas and complex animations, all synchronized to tape. 

Although the risk of disaster was always high, when he pulled it off, his shows dazzled 

audiences and made corporate suits look like giants. Mesney’s clients included IKEA, Saab, 

Kodak, and Shell; he commanded production budgets in the hundreds of thousands of dollars. 

And in the multi-image business, that was cheap.  

 

Larger A/V staging companies, like Carabiner International, charged up to $1 million to 

orchestrate corporate meetings, jazzing up their generic multi-image “modules” with laser light 

shows, dance numbers, and top-shelf talent like Hall & Oates, the Allman Brothers, and even the 

Muppets. “I liken it to being a rock-and-roll roadie, but I never went on the tour bus,” explains 

Susan Buckland, a slide programmer who spent most of her career behind the screen at 

Carabiner. 
 

 
 

Douglas Mesney, a former commercial photographer, produced shows with production budgets in the hundreds of thousands 

of dollars for clients including IKEA, Saab, Kodak, and Shell.  
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Photos: Douglas Mesney/Incredible Slidemakers 

 

From its incorporation in 1976 to the mid-1980s, the Association for Multi-Image, a trade 

association for slide producers, grew from zero to 5,000 members. At its peak, the multi-image 

business employed some 20,000 people and supported several festivals and four different trade 

magazines. One of these ran a glowing profile of Douglas Mesney in 1980; when asked for his 

prognosis about the future of slides, he replied: “We could make a fortune or be out of business 

in a year.” He wasn’t wrong.  
 

The future of computing depends in part on how we reckon with its past. 

At the time, some 30 manufacturers of electronic slide programming devices vied for the multi-

image dollar. To meet the demand for high-impact shows, the tech had quickly evolved from 

manual dissolve units and basic control systems—programmed with punched paper tape, and 

then audiocassette—to dedicated slide control computers like the AVL Eagle I, which could 

drive 30 projectors at once.  
 

The Eagle, which came with word processing and accounting software, was a true business 

computer—so much so that when Eagle spun off from its parent company, Audio Visual Labs, 

in the early ’80s, it became one of Silicon Valley’s most promising computer startups. Eagle 

went public in the summer of 1983, making its president, Dennis R. Barnhart, an instant 

multimillionaire. Only hours after the IPO, Barnhart plowed his brand-new cherry-red Ferrari 

through a guardrail near the company’s headquarters in Los Gatos, California, flipped through 

the air, crashed into a ravine, and died. The slide business would soon follow. 
 

Douglas Mesney likes to say that if you never saw a slide show, you never will. The machines to 

show them have been landfilled. The slides themselves were rarely archived. Occasionally a few 

boxes containing an old multi-image “module” will turn up in a storage unit, and occasionally 

those will even be undamaged. But with the exception of a few hobbyists and retired 

programmers, the know-how to restore and stage multi-image slideshows is scarce. This leaves 

former slide professionals at a loss. “All of us are devastated that none of the modules survived,” 

says Susan Buckland. “Basically, I don’t have a past, because I can’t explain it.” The entire 

industry, which existed at an unexpected intersection of analog and high-tech artistry, came and 

went in a little over 20 years. 
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Presentations, like porn, have always pushed technology forward; in the multi-image days, 

producers like Mesney took the slide as far as it could go, using every tool available to create 

bigger and bolder shows. Mesney claims to have set the land speed record for a slide 

presentation with a three-minute-long, 2,400-slide show, but even at top speed, slides are static. 

The computers that controlled them, however, were not—and it wasn’t long before they evolved 

beyond the medium. “Back then, computers were fast enough to tell slides what to do, but they 

weren’t fast enough to actually create the images themselves,” explains Steven Michelsen, a 

former slide programmer who restores and runs old multi-image shows in his Delaware garage. 

“It took another 10 or 15 years until you could run a show straight from your computer and have 

the images look worth looking at,” he adds. 
 

The last slide projector ever made rolled off the assembly line in 2004. The inside of its casing 

was signed by factory workers and Kodak brass before the unit was handed over to the 

Smithsonian. Toasts and speeches were made, but by then they were eulogies, because 

PowerPoint had already eaten the world. 
 

Inventing PowerPoint 
 

The Hotel Regina is an Art Nouveau marvel overlooking the Tuileries Garden and the Louvre. 

But on this day in 1992, its Old-World meeting rooms have been retrofitted with advanced video 

technology. The color projector in the back of the room, the size of a small refrigerator, cost 

upwards of $100,000 and takes an hour to warm up. A team of technicians has spent the better 

part of the last 48 hours troubleshooting to ensure that nothing goes wrong when Robert 

Gaskins, the fastidious architect of a new piece of software called PowerPoint 3.0, walks into the 

room. He’ll be carrying a laptop under his arm, and when he reaches the lectern, he’ll pick up a 

video cable, plug it in, and demonstrate for the first time something that has been reproduced 

billions of times since: a video presentation, running straight off a laptop, in full color. The 

audience, full of Microsoft associates from across Europe, will go bananas. They “grasped 

immediately what the future would bring for their own presentations,” Gaskins later wrote. 

“There was deafening applause.” 
 

 
 

https://www.youtube.com/channel/UCdGRNxsrsI-efMFSjFDmzvg/videos


An Incredible Epic | © Douglas Mesney 2019-2024 

Page 3256 
 
 

   
 

Back-stage photos of Saab 9000CD launch show set-up; by Douglas Mesney/Incredible Slidemakers 
 

It’s hard now to imagine deafening applause for a PowerPoint—almost as hard as it is to 

imagine anyone but Bob Gaskins standing at this particular lectern, ushering in the PowerPoint 

age. Presentations are in his blood. His father ran an A/V company, and family vacations usually 

included a trip to the Eastman Kodak factory. During his graduate studies at Berkeley, he 

tinkered with machine translation and coded computer-generated haiku. He ran away to Silicon 

Valley to find his fortune before he could finalize his triple PhDs in English, linguistics, and 

computer science, but he brought with him a deep appreciation for the humanities, staffing his 

team with like-minded polyglots, including a disproportionately large number of women in 

technical roles. Because Gaskins ensured that his offices—the only Microsoft division, at the 

time, in Silicon Valley—housed a museum-worthy art collection, PowerPoint’s architects spent 

their days among works by Frank Stella, Richard Diebenkorn, and Robert Motherwell. 
 

 
 

Top row: Richard Shipps/DD&B Studios; Douglas Mesney/Incredible Slidemakers; Wilden Enterprises. Middle Row: 

Douglas Mesney/Incredible Slidemakers; Wilden Enterprises; Richard Shipps/DD&B Studios. Bottom Row: Wilden 

Enterprises; Richard Shipps/DD&B Studios; Douglas Mesney/Incredible Slidemakers. Images courtesy of Steve Michelsen. 
 

It wasn’t long before the computers that ran the slide shows evolved beyond the medium. 
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Gaskins’s 1984 proposal for PowerPoint, written when he was VP of product development at the 

Sunnyvale startup Forethought, is a manifesto in bullet points. It outlines the slumbering, 

largely-hidden-from-view $3.5 billion business presentation industry and its enormous need for 

clear, effective slides. It lists technology trends—laser printers, color graphics, “WYSIWYG” 

software—that point to an emerging desktop presentation market. It’s a stunningly prescient 

document throughout. But Gaskins italicized only one bullet point in the whole thing. 
 

User benefits: Allows the content-originator to control the presentation. 
 

This is Gaskins’s key insight: a presentation’s message is inevitably diluted when its production 

is outsourced. In the early ’80s, he meant that literally. The first two versions of PowerPoint 

were created to help executives produce their own overhead transparencies and 35-millimeter 

slides, rather than passing the job off to their secretaries or a slide bureau. PowerPoint had 

become shorthand for the stupefying indignities of office life—a 2001 New Yorker profile 

summed it up as “software you impose on other people.” 
 

“In the ’50s, ’60s, and early ’70s, information flow was narrow,” explains Sandy Beetner, 

former CEO of Genigraphics, a business graphics company that was, for several decades, the 

industry leader in professional presentation graphics. Their clients were primarily Fortune 500 

companies and government agencies with the resources to produce full-color charts, 3D 

renderings, and other high-tech imagery on those slides. Everyone else was limited to acetate 

overheads and—gasp—words. “Prior to PowerPoint,” she says, “people communicated in black 

and white. There was just so much missed in that environment.” 
 

Beetner oversaw Genigraphics’ national network service bureaus, which were located in every 

major American city and staffed 24 hours a day, 365 days a year, by graphic artists prepared to 

produce, polish, and print slides. The company was so vital to presentational culture that 

Gaskins negotiated a deal to make Genigraphics the official 35-millimeter slide production 

service for PowerPoint 2.0; a “Send to Genigraphics” menu command was baked into 

PowerPoint until 2003. This, incidentally, was around the same time that Kodak stopped making 

Carousel projectors. 

 

 
 

With multiple projectors pointing toward the same screen, producers could create seamless panoramas and complex 

animations, all synchronized to tape. Photo: Wilden Enterprises. 

https://www.robertgaskins.com/powerpoint-history/documents/gaskins-powerpoint-original-proposal-1984-aug-14.pdf
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Gaskins retired from Microsoft in 1993 and moved to London. He returned to the States 10 

years later, an expert in antique concertinas. By then, PowerPoint had become shorthand for the 

stupefying indignities of office life. A 2001 New Yorker profile summed it up as “software you 

impose on other people”; the statistician Edward Tufte, known for his elegant monographs about 

data visualization, famously blamed the 2003 Columbia shuttle disaster on a bum PowerPoint 

slide. Gaskins’s software, Tufte argued, produces relentlessly sequential, hierarchical, 

sloganeering, over-managed presentations, rife with “chartjunk” and devoid of real meaning. No 

wonder software corporations loved it. 
 

Robert Gaskins is remarkably sympathetic to these views, not least because Tufte’s mother, the 

Renaissance scholar Virginia Tufte, mentored him as an undergraduate in the English 

department at the University of Southern California. In a reflection written on the 20th 

anniversary of PowerPoint’s introduction, Gaskins acknowledged that “more business and 

academic talks look like poor attempts at sales presentations,” a phenomenon he blamed as 

much on a “mass failure of taste” as on PowerPoint itself, a tool so powerful it collapsed all 

preexisting contexts. Not everything’s a sales presentation; nor should it be. But PowerPoint 

made it easy to add multimedia effects to informal talks, empowering lay users to make stylistic 

decisions once reserved for professionals. To paraphrase an early PowerPoint print ad: now the 

person making the presentation made the presentation. That those people weren’t always 

particularly good at it didn’t seem to matter. 
 

What did matter was that presentations were no longer reserved for year-end meetings and big 

ideas worthy of the effort and expense required to prepare color slides. “The scalability of 

information and audience that PowerPoint brought to the party was pretty incredible,” says 

Beetner, whose company has survived as a ghost in the machine, in the form of PowerPoint 

templates and clip art. “It opened up the channels dramatically, and pretty quickly. There isn’t a 

student alive, at any level, that hasn’t seen a PowerPoint presentation.” Indeed, PowerPoint is 

used in religious sermons; by schoolchildren preparing book reports; at funerals and weddings. 

In 2010, Microsoft announced that PowerPoint was installed on more than a billion computers 

worldwide.  
 

At this scale, PowerPoint’s impact on how the world communicates has been immeasurable. But 

here’s something that can be measured: Microsoft grew tenfold in the years that Robert Gaskins 

ran its Graphics Business Unit, and it has grown 15-fold since. Technology corporations, like 

PowerPoint itself, have exploded. And so have their big presentations, which are no longer held 

behind closed doors. They’re now semi-public affairs, watched—willingly and 

enthusiastically—by consumers around the world. Nobody has to worry about slide carousels 

getting jammed anymore, but things still go haywire all the time, from buggy tech demos to 

poorly-thought-out theatrics.  

When everything works, a good presentation can drive markets and forge reputations. Of course, 

this particular evolution wasn’t exclusively Microsoft’s doing. Because perhaps the most 

memorable corporate presentation of all time—Steve Jobs’s announcement of the iPhone at 

Macworld 2007— wasn’t a PowerPoint at all. It was a Keynote. 
 

Claire L. Evans is a writer and musician exploring ecology, technology, and culture. 

https://www.youtube.com/watch?v=e7EfxMOElBE
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AMI HALL OF FAME INDUCTEES | 1985 – 1995 
 

• Douglas Mesney – 1985  
• Richard Shipps - 1985  
• Duffie White - 1985  
• Chris Korody - 1985 
• Rusty Russel  
• David Fellowes - 1986  
• Charlie Watts - 1986  
• Bruce Silverstein - 1986  
• Todd Gipstein – 1987  
• Donna Lawrence - 1988  
• Robert Rowan - 1988  
• Yukari Wantanabe  
• Shigeru Kikuchi  
• Mark Hammer - 1989  
• Steve Hinchliffe - 1990  
• Minette Seigel - 1990  

• David Inocencio - 1990  
• Alan Murgatroyd - 1991  
• Seppo Palminen - 1991  
• Kevin Oldcorn - 1993  
• Elaine Rogalski – 1993  
• Peter Ryan - 1993 
• Sirkka Peltoniemi - 1994  
• Ted Iserman  
• Bruce Hornstein – 1994  
• Dixie Hornstein – 1994  
• Ollie Hallowell - 1994  
• Dave Leonard - 1995  
• Joel Gilmore - 1995  
• Paul Kenny – 1996  
• Phil Ogden - 1996 

 
The list above was compiled by Richard 
Allison, primarily based on a letter from 
AMI as well as articles and listings in 
the AMI magazine, Multi-Images, of 
which Allison has a nearly complete 
collection.  
 
Recipients of this highest honor are 
listed by their induction dates.  
 
Richard placed me at the top of the 
heap based on my claim that, according 
to Jon Bromberg, who was a member of 
the judging committee, I was the first 
inductee.  
 
To quote from the AVL ad (next page), 
producers were selected based on 
“outstanding creative contributions.” 
I knew them all; some better than 
others. 
 
Manufacturers had their own ‘hall of 
fame.’ I recall that Bruce Wessinger 

(Wess Plastics), David Corley (DSC 
Laboratoriess) and John Stokes (Stokes 
Slide Services) receiving awards for 
special achievements. 
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RESURRECTION OF INCREDIBLE SLIDEMAKERS’ SHOWS 
 

A small miracle occurred near the end of the year: Jim Casey discovered two U-Matic 
[3/4-inch] videotapes containing transfers of twenty Incredible Slidemakers shows. [Bold 
type indicates shows that I was involved in.] 
 

Bumbles (Incredible Slidemakers) 
You Can’t Stop a Dove! (AVL) 

Nightmares (Slide Transfer Service) 
Dupont Lycra (Dupont) 

NAVA ’80 (Kodak) 
Dataphone II (AT&T) 
Optyl Eyewear (Optyl) 

100 Years (Burroughs Welcome) 
Movie Channel (Warner Amex) 
Spring ’80 (Yves St. Laurent) 
Miller Organization (Miller) 

V. Suarez & Company (VSC) 
See the Light! (Bergen Expo) 
Movie Channel (Warner Amex) 

International Beauty Show (Matrix Essentials) 
Magic Lasers (Incredible Slidemakers) 

Art of Special Effects 
World Series ’80 (a video) 

L.G.F.E. 
Incredible Slides (a film test) 

 
It’s a miracle because I thought those show tapes were gone forever, when Fred 

Cannizzaro threw out the Betamax masters I sent him, at the 2013 demise of the Vashon 
Studio [ten years ago!], in hopes that he might be able to digitize them. Instead, he 
trashed them; how could a person do such a thing? Anyway, I reckoned that was that; 
then Casey wrote to tell me about his discovery. Hallelujah! 
 
I already had videos of Bumbles (transferred from VHS tape by the late Bob Peterson) and 
the Dove show, which was restored by Steve Michelson from a dupe set of the original 
slides—no easy task; because his newer projectors didn’t advance slides as quickly as the 
older ‘B2’ Carousel Projectors that were used to make the show. 
 
A dozen of the shows were produced by the Incredible Slidemakers team; notably (and 
alphabetically) Doug Sloan, Fred Cannizzaro. and Jim Casey. Sloan, in particular, was 
coming into his own when Incredible Slidemakers folded; they all were. But Sloan was 
different; he was like me; we had to catch the fish before they were cooked. He was hired 
to be the company’s sales rep; he learned fast and was successful because he could 

(sometimes couldn’t) ‘see’ the solution as he was talking to the prospect. That’s what it’s 
all about… solutions. Walk the talk. Of course, sometimes the solutions come before the 

problem; you know, being prepared for emergencies. That’s an entirely different situation; 
one that in the PR world is known as ‘Crisis Management.’ Gee, golly; a lot of money is 
spent on that—still.  
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It came to be when there were two or three shows being simultaneously produced in the 
studio; it got pretty crazy at times. The facilities were bursting at the seams. Even if we 
hadn’t been thrown out by our landlords, more space was desperately needed. That 
meant more commitment than I was willing to give. Once Hawaii got into my head, and 
the movie Xanadu, everything changed. Running a business was no fun; the commitments 
were like shackles. I chose freedom; to start over as an independent. For me, bigger has 
never meant better; it meant loss of control; a dilution of the essence. 
 
The Dupont Lycra show was probably Doug Sloan’s first ‘big one.’ Marty Sherman was 

hired to play a scientist studying the fit of women’s panties. He did a great job, but didn’t 
save the show, as he had in Nightmares. Because the show had no concept; no originality. 
It was trying to be something that it never could. But I am being unfair; it was a decent 
show and ‘they’ did it all by themselves. That was important to me; we needed the 
money.  
 
I am especially pleased that folks can now see Nightmares, again. It was one of my 
favorite shows; on my top-10 list. That’s primarily because it was a major production—for 
example, the scenes shot at LaGuardia Airport; scenes you could never do these days; 
and haven’t been able to for a long time.  
 

Digression Alert: In the 1960s and 70s people were free. The concept of ‘terrorism’ just didn’t 

exist. People trusted one another. United Airlines’ PR people were pleased to be included in a 

slideshow. Still, we held up a lot of traffic. Just for its audaciousness, the show was an instant 

classic. You can read about in Volume Four; and the illustrative plates are reproduced here, on 

pages that follow. 

 
Unfortunately, some of my very favorite shows remain lost; because we didn’t videotape 
our shows back then. I am thinking in particular of the work we did for Clairol and Burson-
Marsteller (Don O’Neill and Geoff Nightingale). The stuff done for Don and Geoff was 
‘industrial’. The ‘EEMH’ [Energy Efficient Manufactured Home) show that O’Neill and I 

made for Owens Corning Fiberglas, for example, was powered by 18 projectors driven by 
twin Show Pro II punch tape programmers. Dare I say that in 1974 that was ‘ahead of its 
time’? 
 
The shows we made for Clairol (and Ardell) were equally dazzling—and much more fun to 
make. For a couple of years, half the studio’s output was for the fashion & beauty 

industry, with shows for Ardell (Hennaluscent), Clairol (a half dozen productions), Matrix 
Essentials, and Zotos. Hair dressers are the most happy-go-lucky people in the world; at 
least they were back then. Warren Beaty’s 1975 film, Shampoo, portrays the tone of the 
time; the carefree lifestyles of beauticians and hair dressers. Imagine if everyone you 
worked with were in a good mood? I got so into hair work that I had a professional 
shampoo sink installed in the studio. Plus, we were given total creative freedom; to make 
beautiful shows about the beautiful people. That freedom provided the stimulus for us to 
do some crazy stuff. For the New Look of Blonde show (or maybe the Luminize show), we 
produced a reveal sequence that featured silver hands (Jim Casey’s) shot in limbo [black] 
transforming a ‘head’ [that’s what they called the models… heads] into a glowing platinum 

blonde. It was pure fantasy but everyone loved it. The soundtracks for our beauty shows 
were the latest and hippest disco tunes—TSOP [The Sound of Philadelphia], Vince 
Montana’s Salsoul Orchestra, the Barry White Orchestra—used without regard to 
copyright, as Clairol (actually, Bristol-Meyers) had a blanket license. 
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* * * 
 

At Incredible Slidemakers, our video work was done high-end consumer gear, aka ‘semi-
professional’, mostly JVC (out of deference to my former boss and mentor, Burt Holmes, 
who did PR work for JVC and who became an Incredible client). The ¾-inch videotape 
format, called U-Matic, delivered reasonably-good visual quality; not as good as pro gear, 
but that stuff was way too expensive and could be rented when needed; i.e., a revenue 
job.  
 

 
 

Gag shot of Incredible’s six-projector, Buhl multiplexer. L>R: Jon Bromberg, Dan Collins, Yours Truly and Doug Sloan. 
 
Video never interested me. We got into it to tape our shows, and eventually, others’. But 
making videos? Nah. Even ten years later, in the Belgian studio, making a video was not 
my favorite pastime; I let John Emms edit the Colgate video and Saab TV commercials we 
produced there. The still image is my territory; I grew up in a world of photo-spread 
magazines, like the iconic Life and Look. Their photographers were my heroes. Slide 
shows were, for me, initially an extension of still photography—a way to present my 
pictures; they evolved into a film-like, animated style. But there is a world of difference 
between making an animated slide show and a motion picture or video. 
 
That said, the world of media was migrating toward video; we found ourselves making 
slide shows as content for videos—Nightmares is an example. The writing was on the wall; 
but I was too busy making slideshows to see it. Sloan, I think, did. When I closed 
Incredible, he and Fred opened a reincarnation of Incredible, called Icon. Then Sloan split 
off and went into the film business (Icon Pictures). He survived; Fred didn’t. 
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In the early fall of 1980, the crew produced a ‘reality show’ documentary about the 73rd 
Street studio; it was prescient, in the most existential sense.  
 

 
 

L>R: Chris Hoina (behind camera), John O’Connell, Jim Casey (on camera), and John O’Connell. 
 
None of the crew knew, at that point, that I was planning to close the company. That 
decision had been considered while I was in Hawaii, shooting for a sales-contest 
motivation show being produced by Purchasepoint. It was finalized as I walked back to the 
studio after seeing the movie, Xanadu, in mid-August. Olivia Newton-John’s version of the 
song, (Gotta Believe In) Magic, became my theme song. The crew knew the jig was up 
when I put Hawaii-Xanada show into production. You can read more about that in Volume 
Four. 
 

Epilogue 
 

What do they say, “Don’t count your chickens until they hatch”? 
 

The above article was written shortly after Jim Casey wrote to me about his rediscovery of 
the Incredible Slidemakers demo tapes, attaching pictures of them that revealed their 
contents—the twenty shows listed. As you may have gathered from the tone of the article, 
I was over the moon. Funnily enough, I recall while I was writing it, that I should probably 
wait until seeing them. Had I waited, you wouldn’t be reading this ‘mea culpa’. In short, 

the whole experience was an enormous disappointment.  
 
Casey took the tapes to a local (Connecticut) media company that advertised digitization 
of old-format videotapes. They promised delivery by Friday, every week for the next 
month and a half. There was always an excuse. The first was that the tapes needed to be 
baked because they showed signs of ‘shedding’. 
 
[As magnetic tapes age, the bond between the mylar backing and the magnetic-emulsion 
coating dries out and bits of the coating dis-attach when the tape passes through the 
transport rollers and playback heads of a video tape player. It’s easy to spot the little pile 
of dust accumulating under the heads.  
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The treatment for shedding is heat; the tapes are baked in a 130 ° F oven (~54 C) for 
three to eight hours (opinions differ); then, after cooling for a day, immediately dubbed 
(copied). Apparently, tapes can be baked again, if needed.] 
 
Six weeks later, in the beginning of February, the digital files for the two tapes were 
delivered to Casey. Jim had taken it upon himself to do the editing (he loves to play with 
computer apps)—separating the 20 shows into individual files, as well as enhancing the 
sound and imagery. Ahead of that work, Casey sent me the raw footage—a dupe of the 
original files—which I dropped everything to watch. That is when my heart sank. The 
image quality sucked; and there were many ‘drop outs’ where the magnetic coating had 

disappeared. Worse, many of the shows weren’t up to snuff. The ones made by the crew, 
while competent, aren’t ‘captivating’. In the end, the only two that I added to the online 
collection (at Video and at www.incredibleimages.com) are the AT&T show, Dataphone II, 
and Nightmares, made for Slide Transfer Service.  
 
Unfortunately, the Nightmares video—an off-the-wall transfer made by Incredible 
Slidemakers, NOT by STS—has an obnoxious copyright notice that dominates the bottom 
third of the screen. Another annoyance: the projector alignment is far from perfect; 
which, in this case, is especially unfortunate because STS claimed better alignment.  
 
Read more about those shows in Volume Three; pages 481-483 for Dataphone II; and 
page 426 for Nightmares. There is also a collection of pictures—key frames of Nightmares 
animations—in Volume Eleven, starting at page 2795. 
. 
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INCREDIBLE SLIDEMAKERS CREW UPDATE 
 

I’d often wonder; what happened to all the Slidemakers? I mean, during and right after 
Incredible’s demise? Writing this book led me to investigate. Most went off to freelance, 
never to be heard from, since. But the ‘core group’ decided to re-group and carry-on, 
under a new banner. Even before I left the city, in late April of ’81, four of them went into 

business as Icon Productions, with studio space on Lexington Avenue and 56th Street.  
 

“From my perspective, we had an offshoot company started with Tim Sali. The four of us settled on Icon 

Productions as a name. Each of us were to be equal 25% partners in the company. But at the initial 

meeting, Fred argued that he deserved more because he would be President. … I remember watching the 

New Year's ball drop from their office overlooking 1 Times Sq.  And I think it was the winter of 1980 

when we tried to form the Icon company.” 

 

Icon was not without problems and, I suspect, infighting. The upshot: Casey left. 
 

“We had done a couple shows, just as independent freelancers, together with other companies. I started 

working on print projects with a company that had a Genigraphics system and decided to form a 

company with the owner. They were National Imagemakers - located in the same building as Creative 

Systems Group [Editor: CSG was Don O’Neill and Geoff Nightingale’s company, after they 
left Burson-Marsteller]. So, it worked out well for me.” 

 

“It was 6-9 months. We did a couple shows during the summer and fall with some producers who had an 

office on Broadway - some company name like Media Matrix??? Tim might have stayed with them for a 

little while. Nicole Clark did work with them. 

 

“The title [President] didn't matter, it was the extra % he [Fred] wanted. I was already in negotiations 

with Imagemakers to do a 50/50 deal. So, at that meeting I said to the guys that I'm not interested in 

joining them. And if I'm out, the 1/3 split of company could give Fred the 34% he wants. Easy solution 

fix.  

 

“Still remember Sloan making the comment during this meeting ‘this isn't personal, this is business’.  

Used that line back at them again when they wanted computer slides at a discount.” 

 

Casey always knew how to butter his bread. He went on to greener pastures in computer 
imagery – he called his company Rare Medium – which he sold and ‘retired’ while in his 
forties. Sloan did well too and only recently got off what he called, “the merry-go-round”—

a film production studio, called Icon Pictures. Tim Sali lives in France. Grace Napoleon 
sells custom-made clothing and accessories of her own creation. John Leicmon gave up 
freelancing and now is a tour guide; organizing groups and escorting them to foreign 
lands. Fred ended up as the Creative Director for another multi-image studio, called 
Nvision and after that doing media relations for the new City of New York, ‘promoting’ the 

Second Avenue subway project; that’s where I lost track. Jon Bromberg was the most 
‘successful’ of the lot, in terms of accomplishments and financial reward. He sent me the 
following notes about his post-Incredible adventures: 
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Full-time volunteer at Eastside Fire & Rescue (Issaquah, WA) which covers over 300 sq. miles 

of Eastern King County. He is the Program Manager for Eastside Fire Corps, with 35+ volunteer 

members who provide backup/emergency communications, logistics and Public Education 

resources. He is also the Chief Pilot/Program Manager for the UAS (drone) Program which 

supports structure fire monitoring, trail rescue, search & rescue, still/swift water rescue and 

damage assessments. 
 

Still involved in photography (with an emphasis on drone POV shooting), Amateur (HAM) 

radio, tinkering with computers and Raspberry Pis and, of course, learning to be a Grandpa. 
 

Update (2016): Full-time Volunteer, FEMA radio communications responder COM-L/COM-T, 

struggling to be a semi-pro photographer, Ham Radio (W1JDB), constantly telling everyone 

under 40 that "we didn't have that - we had to invent it".  
 

Previous Lives: 

Jon began his career as a lighting designer in New York where he created numerous productions 

for Broadway, Off Broadway and Regional theatres. 
 

In 1978 he moved into the area of Industrial Theatre and multimedia producing many industrials 

& sales meetings as part of the Incredible Slidemakers working with Doug Mesney. The 

company was known for pioneering multi-image with slides and intermixing special effects, 

graphics, live performances, and film.  
 

In 1981 Jon moved to Los Angeles where he managed the LA office of Staging Techniques 

which was responsible for designing environments, scenery, audio-visual equipment, audio and 

lighting for Fortune 500 companies. During his tenure he assisted in the development of many of 

the original events/conferences for the computer and hi-tech industries. Events included product 

launches for Apple, Sun, IBM, HP, Digital & Oracle as well Comdex Spring/Fall Keynotes, PC 

Expo and the Apple Developer's Conference (5 years).  
 

Bromberg's work with Microsoft began in 1983 as Staging Techniques supported a significant 

number of tours, conferences and product launches including Windows 2.0 Roadshow, the 

launches of Windows 3.0, 3.1 and Windows for Workgroups, DOS 5.0 and the original Office 

Suite. Jon joined Microsoft’s Events Group in 1993 and managed the creative & technical 

execution of over 1100 events including the launches of Windows 95, 98, 2000, XP - Office 95, 

97, 2000, XP & Office System 2003; the annual Comdex Fall and Consumer Electronics Show 

Keynotes w/Bill Gates and many other press, executive presentations.  
 

Bromberg is currently the owner of the consulting firm Interstitial-Realities LLC and may be 

reached at: jonbro@msn.com 
 

* * * 
 
Icon Productions didn’t last long; just a few years. I have my own thoughts of what went 
wrong. It was a couple of things (isn’t it always?). I’ll try to explain…. 
 
First, the boys went in as ‘equal partners’; but anyone who’s read Lord of The Flies or 
Animal Farm knows there’s no such thing as equality; even Socrates knew that 

mailto:jonbro@msn.com
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Democracies ultimately fail. That’s why all the smart monkeys in Atlas Shrugged went to 
Galt’s Gulch. 
 
Second, there was no creative genius in the group—nobody capable of great concepts. Oh, 
they were all good at their jobs (Tim, graphic design; Fred, camera effects; Casey, 
photography (studio and rostrum); Sloan, sales and production) but none qualified as a 
‘creative director.’ None was a conceptualizer. Sloan was the closest; but he was cutting 
his teeth in those days. As a result, their work lacked ‘singularity’; it wasn’t much different 
that what others were producing, a lot of it as good and even better than Incredible 
Slidemakers. Techniques had matured; the pool of talent was enormous; multi-image 
would peak in just a few years. So, with all due respect, Icon had it’s work cut out for it; 

the competition was keen; the economic environment was repressive as the cost of credit 
skyrocketed along with inflation; companies stopped spending on expensive promotions, 
like shows; that was what killed Incredible. 
 
To digress for a moment, about concepts: There is a ‘singularity’ – a simplicity; a purity – to a 

great idea. They are not products of group think; those may be very good, but seldom great. As I 

wrote earlier, in “How to Create Captivating Content”, making the ‘right show’ is the single 

most important factor in making successful shows, of any kind. Committees can’t come up with 

‘pure’ concepts; with ‘singularity’. Of course, there is no singularly great concept, considering 

the differences in people’s opinions and tastes; there’s no accounting for those.  

 

But some things win the popular vote; some movies do better than others with critics; some do 

better at the box office; and some both.  
 

Julio Campos has a story that perfectly illustrates the difference between a good idea and a great 

concept. Campos was attending a ‘creative session’ with the company’s marketing and 

advertising people; you know, to ‘coordinate’ and ‘interface.’ They were charged with coming 

up with a concept for the event; some mistakenly call it a ‘theme’ (which is something quite 

different). There was a dozen or so of them; it was a real free-for-all. Everyone was invited 

(expected) to ‘contribute.’ All morning they threw ideas at the wall, to see what stuck. “What 

kind of show should it be?” “When should we have it? Before or after the Business Session?” 

“Definitely not after the golf tournament; hahaha.”  

 

Then someone remarked, “Julio, you haven’t said a word. What do you think?” After a pregnant 

pause, during which his eyes made split-second contact with everyone else’s, he began: “You’ve 

all presented some good ideas; but they are ’ideas,’ not concepts. I would charter a 747 airliner; 

have it painted in the company’s colors; re-arrange the seats; use the flight time for the business 

session; give everyone a real holiday weekend; and during the flight back, have a motivational 

speaker followed by closing festivities. (Pause) That is a concept.” And with that, he got up and 

left. [Read more in Volume Eleven, page 3128, “Visualization of Concepts.”] 

 

Having said all that: A far more widespread opinion is that the best ideas are the products of 

team work, of consensus. That idea gained popularity in the 1970s. Back then, Japan was 

emerging from the devastation of WWII.  
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When I was a kid, in the 50s, Japan made junky stuff; the term Made In Japan was a 
joke. But starting in the 1960s, they became the world’s most innovative and successful 
industrial nation, in so many fields—photography/optics; electronics; automotive, to name 
a few—the rest of the world thereafter found themselves playing catch-up. Economists 
and efficiency experts were employed to study Japanese methodology. They revealed that 
Japanese management was not organized on the top-down principal; decisions were not 
made by diktat, as was the case in the West. In Japan, decision making was horizontally 
oriented, done by teams whose goal was to reach consensus; agreement by everyone in 
the group. That management style was embraced by many American companies, with 
great success; no matter how good their ideas, nothing can beat a happy workforce. 
 

But those situations are different—way different—than conceptualizing a multi-image show. 

Because, more often than not, business decision making involves production; the who-what-

when-and-where of getting things done. It would be difficult for the manager of an assembly 

plant, for example, to know all the goings-on along the assembly line; but the workers sure do. 

That qualifies them as participants in the decision-making process. However, most multi-image 

shows were not about production; they were about communication; the best ways to 

communicate specific messages. Conceptualizing a multi-image show was not much different 

that coming up with a great advertisement; both reply on a USP (Unique Selling Proposition), a 

catchy headline and a powerful ‘pay off’ (tag line).  Such concepts are seldom produced by a 

group (OK, maybe a small one).  

 

In 1976, a major New York Bank, Manufacturers Hanover Trust, hired a prestigious advertising 

agency, Young and Rubicam, to work-up an auto-loan ad campaign that emphasized the 

diversity of choices available to car buyers. They came up with the AnyCar – a conglomeration 

of parts from the 22 of the most popular cars built by Ford, Chevrolet, American Motors, 

Chrysler and Volkswagen – aka, “ForChevAmChrsyVagen”.  
 

 
 
Photo courtesy https://www.chasealum.org/article.html?aid=1447 
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What do they say, “A camel is a horse made by a committee”? The saying is apt in this case; 

because many multi-image shows were ‘AnyShows’. In fact, ‘generic’ shows were made for 

rental, that could be customized by inserting any company’s logos and theme graphics. 

 

At least half of the shows I was involved in were the product of creative teams; I participated in 

scores of ‘creative sessions’ where a bunch of people spent the morning or afternoon in a 

conference room coming up with ideas; the moderator would note them on ‘white boards’ and 

by the end of the session, there would be dozens of contenders. Typically, the Big Idea emerging 

from such a session was a ‘kluge’; conglomeration of ideas… like a Neapolitan ice cream bar—

a combination of chocolate, vanilla and strawberry—but all mixed together. I’ve written 

extensively in earlier volumes about such creative sessions; notably, shows for IBM, AT&T, and 

the Washington Post. 

 

* * * 
 
Icon’s third, fatal problem was over ambition, a form of pride; excessive self-confidence is 
the definition of hubris. Despite their other problems and ‘growing pains,’ Icon was doing 
fine until they dropped a Kodak show at Photokina. They didn't finish the show in time. 
Their reputation was shot after that episode. Sloan said it was Fred's fault (over 
ambitious). The two parted ways. Sloan took the Icon name and became Icon Pictures, 
producing film and video instead of multi-image. And that, as they say, was that. 
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MULTI-IMAGE IN CANADA 
 
This article was compiled from email ‘conversations’ with John Olsen and Andrew Macrae. 
 
The key Canadian multi-image players were: 
 

- David Fellowes Associates – Producer, Toronto 
- John Olsen Communications – Producer, Toronto 
- Norm Natress – Producer, Toronto 
- Harold Nisenthal Audio Visual - Staging, Montreal 
- Ed Klagman – Producer, Toronto 
- Norbert Frischkorn – Staging, Toronto 
- Al Holman – Producer 
- ICE Integrated Communications and Entertainment - Producer 
- Richard St. John – Producer 
- MS Art Services (Mike Smith) – Producer 
- AV House – Producer (Mike Ruether was the salesman; before he joined AVL) 
 

David Felloes, John Olsen and Norbert Frischkorn were a triumvirate.  
 
Fellowes and Olsen produced shows for Northern Telecom, IBM (100% Club), Vitro 
(Mexico), among others. They met in 1971 when both worked at Film Opticals. In 1971, 
they left FO, went to MS Arts, and produced a (single-projector; no dissolve) show for 
General Motors. The next productions were three-screen-butt format, with mullions. 
 
In 1973, Fellowes created the first soft-edge mask in order to project “seamless” 
panoramic images (without mullions). He did that by shooting airbrushed art with Kodalith 
film—a super-high-contrast ‘line’ film—and processing with D-76 chemistry (instead of 
Kodalith A/B developer) to obtain the lower contrast necessary for soft-edge gradients. 
The first show to use soft-edge masks for seamless images was Life In America, produced 
in 1974 at AVCO as a demo for AVL to promote their Show Pro II programmer. 
  
---- 
 
To David Fellowes: 
 

Gary Kappenman sent me the following description of Life In America; does it jive with your 

recollections? 

 

1. The show started with great shots and music from the 50s showing a somewhat idealized 

America including pictures of Marilyn Monroe with Joe DiMaggio, baseball, sock hops, etc.   

 

2. It then built up to the 60s Vietnam War, Racial Strife, and a crescendo with Martin Luther's "I 

Have a Dream" speech audio showing a shot of him speaking and then a really loud shot ringing 

out and the entire theatre simultaneously going block. 
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3. While the theatre was still black, music started gradually fading in of Dan Hill's "Hold On" 

song (I'll email you a link) and visuals of farming, racially intermixed families, and a forward-

looking optimistic outlook. 
 

He said the entire show was pictures from Life magazine. Is that correct? 
 

From David Fellowes: 
 

“Yup, that's the show in a nutshell… but check with Andrew [Macrae] who watched it a 

thousand times. He is also the single source of information on the rig, how everything was shot, 

etc. Without Andrew, there was nothing. The title of the show is a pun on Life, the magazine, 

and Life in America, as glorified by the magazine.” 
 

From Andrew Macrae: 
 

“David, unless I am much further gone into that 

twilight of dementia than I fear, I had no 

involvement with Life in America (never mind 

life in America) and have not seen it once, never 

mind thousands of times. Some other Andrew, 

perhaps?” 
 
[I then asked Andrew if he knew John Olsen, 
who was David Fellowes partner in the 
1970s.] 
 

“I certainly knew John Olsen, I was his creative 

director at John Olsen Communications from 

1981 to 1985, and of course David. I also did 

much of the photography, animation stand work, 

programming, not to mention slide mounting. 
 

Andrew Macrae in Northern Telecom’s clean room, 1982                          .             

 

“I worked with David on a number of productions including corporate profiles for Vitro (not the 

first one), programming for the Bell Seminar, and product launch programs for Northern 

Telecom and others. 
 

“So, this would be after the development of  ‘Fuzzies’. 
 

“Olsen Communications was forced into bankruptcy (long story) not long after I left; he retired 

to run a bar/restaurant in the Muskokas [Muskoka Lakes, Ontario], then returned to work with 

the St John Group until his retirement.  
 

“MS Productions was actually MS Art Services: MS = Mike Smith, who owned Film Opticals. 

MS Arts was created to provide, well, art services for Film Opticals, then branched out to do 

multi-image. MS is where John and David first worked together (long before my time). 
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“Their president was Manuel ‘Manolo’ Corvera. MS Arts bought John Olsen Communications; 

I’m guessing around 1983 at which time we merged operations with theirs. 
 

“When Manolo died of pancreatic cancer around 1985-6 (sorry to be vague on dates) his widow 

Joan forced JOC (which was being operated by David) into bankruptcy (technically not quite 

precise, there wasn’t enough money to formally wrap up the company, it went into limbo). 

David got some funding from Norbert Frischkorn to start Master Media, before family matters 

forced him to depart for the UK. 

 

“I was acquainted with Norm Natress, he had another boutique production company. There were 

several around at that time, typically one big client, a million or so in sales, the owner/proprietor 

had one expensive car (a Lamborghini Espada in John’s case) until the tax laws changed to put a 

limit on the write-off value of a vehicle. 
 

“I did program on AVL… first time on a Show Pro V, then Eagle, then Genesis. Also, on the 

Multisonic (?) system out of the UK, running on Apple II, which was the system the Bell 

Seminar Centre went with. BTW Chuck Kappenman went on from AVL to found TVL 

(TeleVision Laboratories), which I was very much involved with from the get-go….  

 

“My [programming] preference was for the Electrosonic system once it matured; as I recall; it 

was a bit more flexible in its syntax. And also, because the Apple II with its Basic and helpful 

tutorial manual was my real gateway to programming. 
 

“Master Media … arose of the ashes of John Olsen Communications not long after David left 

for the UK.  MM was tapped (connection through Norbert Frischkorn) by TVL to introduce it to 

the Canadian market. Norbert & company recognized that the incredibly cumbersome process of 

staging multi-image was going to be rendered obsolete by improved video projectors and 

lowering production costs for video - but which left a gap for electronic “slides” for speaker 

support, which TVL targeted. The product was still very much in the alpha stage, for example, 

the app to create a text slide… if you made a mistake, you had to start over from scratch.  
 

I was freelancing at the time but was heavily involved in the process of figuring out how to 

implement a viable production process along with just making the damn thing work. Of course, 

it improved greatly over time (undo!). At one point Tim Abbott, who headed Master Media (btw 

at some point the company changed name to Key Frame Interactive) went to France with Chuck 

to introduce TVL to that market, which was adopted by Milelec - and I went to live in Paris for 

half a year (1990) to train their people. Paris was amazing. I could have made it permanent but 

that’s another story. 
 

“The learning curve for the original 3-buffer version proved to be a real barrier to adoption, and 

TVL came out with a simpler, single-buffer version at about that time. However soon after, as  

8-bit graphics (later 32 bit) and decent video capabilities became prevalent on Mac and 

Windows in conjunction with Macromedia (later Adobe) Director animation software made the 

expensive TVL hardware obsolete. 
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“Norbert Frischkorn was the number one AV staging company in Canada. I’m out of touch with 

that whole world but it appears Frischkorn AV is either defunct or absorbed into another entity. I 

think he was also a dealer for AVL. Don’t know who else. Anyhow David, John & Norbert were 

a triumvirate when it came to multi-image in Canada, particularly when it came to the big 

product launches for Northern, like Digital World where they rented the Rotterdam, a cruise 

ship… stuff like that. 
 

“And then there were the IBM 100% Club shows… Montreal, Place des Arts, 35 mm film 

combined with a 36 projector bank to fill the stage screen… two Eagle computers yoked… that 

was my baby, we had horizontal fuzzies along with the usual vertical fuzzies to fill the screen - 

 6-6-6 projector banks top & bottom with a 3-3-3 bank to fill the middle… did I mention the 

cumbersome staging process? That show nearly killed me… 
 

[Later] “I got that the wrong way round. It was 6x6x6 across the middle - 6 doves, 18 projectors 

on one Eagle, and two 3x3x3 banks top & bottom on the other - 9 projectors to put up 1 

seamless image. Then a knockout to drop the 35 mm projector to drop into the middle. One big 

liability… so many chips of film into one slide… colour image + 2 fuzzies (vertical & 

horizontal) + knockout or mask… worked fine in the studio with front projection, but flipped for 

rear, some were just too fat to drop reliably. Somehow Frischkorn’s guys got it to work. It was a 

particularly brutal production… one module, I could tell where the other programmer, Simon 

Ewins, realized he would never meet the deadline if he continued to take advantage of the 9 x 9 

transitions, wipes etc., it just went chunk, chunk, chunk, like a giant two projector show… but at 

least it made it to the screen. Oddly enough I do not miss those days. 
 

“Other producers from that era… Norm Nattress of course, GM Canada was his big client I 

believe… a number of companies that did little 3-projector shows… Al Holman had a company 

that was big, well beyond boutique, but it went belly-up… There was ICE - Integrated 

Communications and Entertainment headed by Doug Keely, another powerhouse in the early 

90s, they brought multi-image and multi-media together with live entertainment, again went 

belly-up. 
 

“And there was the St John Group - another boutique firm headed by Richard St John that got 

very rich doing work for Northern Telecom (including that SS Rotterdam event), one production 

called “Electrons” was budgeted at $one million plus - they rented a 747 for some of the 

shooting. When Nortel eventually flamed out RSJ didn’t go down with them but picked up a lot 

of work for Research in Motion (Blackberry), but when RIM was effectively wiped out by 

Apple, Richard had to retire — a multi-millionaire, poor guy! And yes, this is the same company 

that John Olsen worked for in the last stage of his career. 
 

“PS I would take David’s claim of Alzheimer’s with a grain of salt… if he can still come up 

with stuff like this: https://claphaminterpretation.com/category/articles/  
 

“PPS Are you aware that David is Julian Fellowes’ (Downton Abbey) smarter brother?” 

https://claphaminterpretation.com/category/articles/
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I also spoke with John Olsen, John A. Olsen Communications, 
who worked with David Fellowes when he invented the soft-
edge mask in 1974, shooting airbrushed art with Kodalith film.  
 
The world premiere of the soft-edge mask was the three-
screen, 9-projector Life In America show, that Fellowes 
produced in 1974 at Olsen Communications as a demo for the 
AVL Show Pro III.  
 
Subsequently, they worked with David Corley, who perfected 
the technique; that would have been late '74 or early '75 [see, 
‘The Story of Fuzzies’ by Richard Corley; Volume Eleven, page 
3015]. Olsen believes (and I think, rightly so) that he and 
Fellowes were the pioneers of multi-image; they changed the 
course of audio-visual history. 

 

John Olsen by Andrew Macrae, 1982. 
 

John Olsen emigrated to Canada from the UK in 1965 and initially got work as a tool 
maker for General Electric. A few years later, he went to work in Toronto at Film 
Opticals—a bespoke motion picture opticals and effects company that was part of MS Arts, 
founded by Mike Smith—where David Fellowes was a producer. Manuel “Manolo” Corvera 
was the president of MS Arts at the time; he was also a master animator, for prestigious 
clients as General Mills (The Jolly Green Giant) and Kellogg (Tony the Tiger).  
 

 
 
John Olsen (left) and David Fellowes survey the scene at Eaton Center during the GM 1973 new-model-launch show.  
 
In 1972, Foster Advertising hired MS Arts to make a show for General Motors, to introduce 
their 1973 model-year cars to GM dealers across Canada after a premiere at Toronto’s 

prestigious Eaton Center. Fellowes was assigned as production manager, with Olsen 
assisting him and Ron Lindsay to wrangle the client. They made a three-screen, six-
projector show projected from the theater’s balcony by three pairs of Xenon projectors 
with long lenses controlled by a punch-tape system made by Morris Glick and dissolve 
units made by Harold Nissenthal. Cars drove out from under the three butted screens 
choreographed to music presented by a live orchestra. 
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Fellowes trouped the show around Canada, as he was the only one who knew how it 
worked. Olsen remained at MS Arts and took over Linday’s position as account executive 
in 1974 when Ron left the company to start his own film opticals and multi-image 
production company, AVCOR (AV Corporation). Linday came up with the idea of using Life 
magazine as the image source for a show called Life In America; and he hires David 
Fellows to produce it. Subsequently, AVCOR partnered with AV House, where Bryan King 
was importing AVL’s ShowPro II punch tape programmers and MKII and MKIV dissolves, 
which Fellowes chose to make Life In America. Influenced by the huge, 59 X 79-foot (18 X 
24 metres) imagery projected by the 70 mm IMAX system, Fellowes decided to create big 
pictures by combining two or more slide images. That was not a new idea; since the days 
of Lantern Slides, images were blended together using baffles in front of the projects’ 
lenses, to create soft edges. What was new, was Fellowes invention of soft-edge masks—
gradient film chips sandwiched with pictures to blend images together, creating panoramic 
images with two or more slides. As mentioned, David’s original soft-edge masks were 
made from airbrushed-gradient artwork on white illustration boards, photographed with 
Kodalith line film processed in D-76.  
 
When all this was happening (early 70s), there were just a few companies making slide 
shows (MS Arts; AH House; AVCOR); everyone involved knew everyone else. So, it is no 
surprise that David and Sue Corley began making soft-edge masks shortly after Life In 
America was produced (the show was heavily promoted by AVL; they screened it all over 
the US and Canada); because Film Opticals had connections with Corley [aka DSC] Labs, 
who had a reputation for ultra-precision opticals (for example, the test patterns used for 
television production and broadcast, as well as motion-picture production). DSC’s masks, 

together with registration slide mounts (made by Wess Plastics, and known as Wess 
Mounts) and AVL control gear, provided the ‘standardization’ necessary for multi-image to 
take off as a dynamic medium for corporate and theatrical events. The number of new 
slide-show producers increased exponentially. 
 
In Toronto, one of the new producers was Bob Schultz, a maker of film commercials. He 
had the idea of multi-image-shows—documentaries about European museums—presented 
to the public in a purpose-built theater. Fellowes and Olsen—who had since become David 
Fellowes Associates, at 1055 Younge Street—were brought in as consultant producers; but 
nothing was ever produced.  
 
No matter, the dynamic duo went on to produce for élite clients like Northern Telecom, 
Bell Canada and Mexican glass giant, Vitro. Fellowes theorized that multi-image had 
greater impact than film because viewers had more to ‘process’; had more mental work. 
 

In 1978, David went to New York, continuing as 
David Fellowes Associates. The Canadian entity 
became John A. Olsen Communications Limited, 
continuing production work for Vitaro and Bell 
Canada.  
 
When Bell switched to Electrosonic, Olsen 
teamed up with MS Arts, forming a partnership 
with Manolo (Corvera), who offered him 
production space and a Marron-Carrel camera, 
together with a theater equipped with the 
required Electrosonic show-control gear.  
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Fellowes rejoined Olsen when he returned to Canada in 1982, and took over the company 
in 1984 when John took a sabbatical from the AV business and bought a pub and moved 
to the Muskogas. But that didn’t last long. In 1985, Fellowes teamed up with Norbert 

Frishkorn to form the Multi Media company; and in 1986 he returned to England. Among 
his other projects there, David took over the Prague Shakespear Company in 
Czechoslovakia [now, the Czech Republic]. 
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SLIDE COPY STAND | How I Digitize Slides 
 

By the turn of the century, digital images largely replaced film; their quality met and, in 
some cases, exceeded film, even Kodachrome. The conversion of film images to digital 
became an industry of its own; there were all kinds of scanners to choose from ranging in 
cost from $2,000 to $20,000—or more (Imacon, Scitex (flat bed) or a drum scanner). 
Being a Nikon guy, I invested in their LS2000 scanner, for 35 mm pictures, and their 
LS9000, for negs or transparencies up to 4 X 5 inches (10.2 X 12.7 cm). That’s when I 
found out that the scanners were basically useless without software applications – 
operating systems – to run them; they, too, came in a wide range of capabilities and 
costs. Two systems in my price range included one called VueScan, and another called, 
oddly enough, Silverfast.   
 
I never used Vue Scan. Silverfast delivered a good product, but getting there was not half 
the fun. First you did a pre-scan and make adjustments to exposure and color and make 
another pre-scan to test the new settings; maybe you need to make more adjustments. 
Finally, you make your scan. And, as you know, each pre-scan or scan takes a few 
seconds. For budgeting purposes, I once calculated that an average scan took five 
minutes; I could do twelve per hour. That was not enough throughput; and that's when I 
reverted to my old method of copying pictures, using a camera (Nikon, then Forox) and 
lightbox. With an image archive that once contained several hundred thousand slides (now 
just a couple of thousand), throughput was important. 
 

Now, I use old Nikon DSLRs – the 
D1 and D2 models – and a light 
box illuminated by a 3X5-inch LED 
light source (cooled with an electric 
fan). In the picture, the LED light is 
lying in front of the light box (an 
enlarger light head, turned upside 
down). The slide-to-be-copied sits 
in a holder 2-inches about a 3X3-
inch opalescent -Plexiglas diffuser.  
 
The camera's sensor is better than 
the scanner's; better color and 
contrast. Best of all, 'click' and 
you're done. The camera is 
controlled by a computer; images 
take just a few seconds to 'process' 
and appear on the monitor. 
Usually, I take a second shot with 
an exposure bracket; for difficult 
pictures, a range of exposures. 
Then the best parts of each bracket 
are blended in Photoshop. The 
results are better than the scanner. 
Throughput is doubled; I can do 
twenty-four (or more) per hour.   
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PICTURE GALLERY 
 

One of the primary purposes of Volume Thirteen is to be a repository for the many 
pictures remaining to be digitally transformed from original color slides and negatives. 
There are so many; it’s hard to know where to begin; a chronological orientation will help. 
 
Most of them are pictures that only the most curious of my readers might have interest in 
seeing. They rightfully belong in the volumes where they ‘fit’ chronologically in the story. 
But that would have made those volumes impossibly long; besides which, there’s a reason 

why they didn’t make the ‘first cut.’  
 
The reason was ‘brevity.’ The Epic is already impossibly long and hard to navigate. You 

could say that it has become my own version of the ‘catch all’ drawer of yore – miscellany 
in greater detail; more like my ‘Chinese’ great grandfather’s periodical, Mesney’s 

Miscellany, published in the 1800s; that was a real ‘potpourri’. Mine, at least, tries to have 
a navigable ‘logic’, be that chronological or categorical, per the Table of Contents.  
 
The Epic’s ‘problems’ derive from its evolution; how it came to be. When I started, eight 
(!) years ago, I had no idea where the project would go; or how much time I had left; that 
is still the case. Since launching the first edition, on my birthday in 2020, my work has 
shifted to adding new content, be it old or contemporary; even that has a hierarchy of 
relevance and ‘importance.’ This volume will be the last; additional detailia would be over 
the top; how many people will ever see or read it?  
 
Those with digital skills can search pdfs of the volumes for almost anything or anyone of 
interest. For example, some (a very few) will be interested in Epic Productions’ address 

list, in this volume; its own version of history. (Unfortunately, Incredible Slidemakers 
master mailing list got lost somewhere along the way. What do they say, “You can tell a 
man by the company he keeps”?) 
 
It troubles me that the Epic only exists in digital form, with the exception of two printed 
copies of the original (2020) eight volumes, plus Volumes Nine and Eleven. Because I 
believe there will be some kind of EMP (Electro-Magnetic Pulse) that will wipe out 
everything electronic; anything dependent upon electro-magnetic memory. Of course, in 
terms of the total amount of data lost in such an event, the Epic is inconsequential. But, 
what a lot of work. 
 
‘Soon,’ all the original materials, from which the Epic was created, will be gone. Hopefully, 
I will have the good sense and motivation to spare Pam the distressful job of consigning it 
all to the dumpster. (Maybe Richard Allison wants it?) 
 
Meanwhile, welcome to the craziest photo album you ever perused. Every picture relates 
to a part of the Epic’s story; have fun connecting them. 
 
NOTE: This section is a work in progress and will be periodically updated with new pictures 
as I dig deeper into the remaining image archive.  
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PAMELA SWANSON SKETCH PORTFOLIO 
 

My wife, Pamela “Pam” 
Swanson has mastered just 

about every type of crafts, no 
matter the complexity.  

 
Once a craft is mastered, she 

moves on to the next. A couple 
of examples are her origami 

(right) and crochet work 
(below). 

 
 
 

More than a thousand folds were needed 
for the so-called ‘Golden Venture Peacock’ 

made in 2009 (left) and a vase full of 
paper roses, 2012. 

 

 
 
Pam created these crochet foods in 2016 for her young nieces and nephews, in Kamloops. 
 
Drawing and painting are Pam’s ‘favorites.’ I’ve added the quote marks because the 
illustrative arts are also her most challenging and vexing. The album that follows – 
charcoal sketches based on the photographs of Edward Curtis – was a 2019 wedding-
anniversary gift (our tenth).  
 
For the last few years, photography has been Pam’s principal avocation; that and her 
ongoing poetry; that she has been writing since childhood. You can see her work at: 
www.poetpam.com. 
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NANUC | A SCREENPLAY | 1982 
 

While working at Sonargraphics (Australia) in 1982, I ‘moonlighted’ writing a book called 

Confessions of a Multi-Image Maniac; about how to make multi-image shows. [The book is 
published in Volume Eleven of the Epic.] After finishing the first draft, I got side-tracked 
by an idea for a screenplay—NANUC—about a 21st-century war between America and 
Canada, over water. NANUC was a milestone; my first epic script.  

     
 Photos by Sandra Sande. 

 
The idea of working in Hollywood was intriguing; I reckoned that, since I was successful in 
business entertainment, I stood a chance. The script took about two months to write, in 
the dining room, typing on an IBM Selectric that I borrowed from the office. Remember 
White Out? Every time I typed an error, out came the little bottle of white paint. A pain? 
yes; however, manual typing slowed down the writing process. I needed to think through 
what I wanted to say, before typing it. The slower tempo made for clearer thinking. Now, 
the writing process can embrace stream of consciousness thinking; you can type away 
and easily fix errors later; heck, the computer automatically fixes half of them.  
 
I became obsessed with the screenplay; I dreamt of becoming a Hollywood creative, of 
expanding beyond corporate media into the consumer-entertainment world. NANUC 
foretold conditions that are actually unfolding now vis-à-vis water. Here’s the plot in a 
nutshell: America has poisoned its aquifers and goes to war with Canada to get the water 
it needs. During the months writing NANUC, I worked at Sonargraphics until early 
evening, then I shifted gears. To save time transitioning from multi-image production to 
the inner world of my imagination, I consumed quantities of vodka and smoked Maui 
Wowee [smuggled into Australia inside the Cyclopan camera]. When our Australian visas 
expired out, scripting continued in Vancouver, and was completed in 1984, while working 
with Chris Korody’s crackerjack team at Image Stream, in Los Angeles. The script was 

registered with the Screen Writers Guild, in Hollywood; a copy languishes in their archive. 
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EPIC PRODUCTIONS 1987 CONTACTS LIST 
    

It would have been interesting to have published Incredible Slidemakers 1981 contacts 
list; it was more than 200 pages; compiled on an AVL Eagle using Electric Pencil and 
output on accordion-folded, tractor-fed computer paper by an Epson dot-matrix printer. 
But it is not here; I’ve searched high and low, to no avail. It must have gotten cremated 

in the fire-pit at the Vashon Island studio, when that ship sank; along with hundreds of 
photos and documents (see Volume Seven). 
 

 
Too bad; it listed the names and numbers for virtually everybody who was anybody in the 
slide-show business up until the demise of Incredible Slidemakers. 
 
When I went freelance, in 1982, my past was packed-up; I started over; and for the next 
five years my contacts list was a proverbial ‘little black book’.  
 
In 1986, I started a new iteration of the Incredible brand – Incredible Imagers – in 
Stockholm, working with John Emms (see Volume Four). At that point, a company 
contacts list became a necessity, A new one was assembled and updated a year later – 
which is the 1987 version published here, as follows. 
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